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Mark Bornstein

VP, Marketing, ON24




Engage with this experience

Book a Meeting Related Content Take Survey Slides More v

We want to hear from you! Take the webinar health check

INBOUND

1. How advanced is your company’s webinar strategy?
Select a Choice v

The Modern Webinar Workshop:
2. Where do you need the most help improving your Engagel ConneCt and Convert

webinar strategy?
Measuring business results Mark Bornstein | September 5, 2025
Generating actionable data
Scaling engagement & personalization
Delivering different event types

Repurposing event content

> The Modern Webinar Workshop (slides) 3 O O 0/0
Personalization: The Power of Personalization (blog)

) Turning Data into Action: How You Can Use Engagement Data to Move Your Marketing Funnel (blog) increase in leads

"Always On" Engagement: Multiply Your Marketing Success Before, During and After the Webinar (ebook) .& |nveSCO

> Al Content Repurposing: How To Multiply Webinar Impact Through Video Repurposing (blog)
Meet with an ON24 expert and learn how you can
increase your leads by 300% like the financial
services firm, Invesco.

Optimizing Engagement: 2025 Financial Services Digital Engagement Benchmarks (report)

Customer Story: Invesco increases leads by 300% with ON24

ON24
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Do more with less...

- More programs, less resources

- Cut programs, increase results

- Increase results, less spend

- Increase results, less headcount

- Increase ROI, decrease tech stack

- More webinars, double results, less
resources...

© 2025 ON24, Inc. | Confidential 4
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5 signs your webinars are stuck in the past

Webinar delivery Passive experience, little interaction or engagement

Event format Live event only, no on demand strategy or additional value

Audience targeting &

personalization One-size-fits-all experience

@ Data generation Names on a spreadsheet

Business goal No documented goal other than form fills

ON24 © 2025 ON24, Inc. | Confidential 6



To propel pipeline forward we
need to re-think how we
engage, connect and convert

ON24



Audience expectations are changing

Easy to find, easy to consume

Right content, right time

Their schedule, not yours

Personalized, curated options

Engaging, interactive, connected

© 2025 ON24, Inc. | Confidential
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The New Way to Webinatr:

* Optimized for engagement & conversion

* From generalized to personalized experiences
e Globalized for maximum reach

* From a moment-in-time to ongoing campaign
* Content that feeds multiple channels

e Success is measured by pipeline impact




“But | am only an
army of one?”

© 2025 ON24, Inc. | Confidential 10







Al-driven automation,
simplifying marketing
execution

©N24 © 2025 ON24, Inc. | Confidential 12



Creating a multiplier effect to drive results

© Tumingengagement nto actionable nsights

ON24



Multiplier Effect 1: Live Event
Optimizing for maximum engagement

ON24



How do you feel about your webinar
programs?

ON24



2160

Average number of webinar
attendees in 2024

* up 7% year-over-year

Source: 2025 ON24 Digital Engagement Benchmarks
report

Webinars audiences
are growing

16



: Webinars capture
52 Minutes and hold audience
Average length of webinar engagement attention

Source: 2025 ON24 Digital Engagement Benchmarks
report

ON24




Media Player 2 =0

T
&

Q&A

=[]

Welcome to the MYOB Virtual
Happy Hour. If you have any
questions, we would be happy to
answer them here.

Entar vaur cu i

Il Response

Speaker Bio = |

// _~ \_ Simon Dennis

[ t \ Senior Sales Manager

{ ra | - Enterprise

\ - /) Accounting and

.~  Professional Services
= ANZ
MYOB

>

low did you go mixing your cocktail?

natural born mixologist, I'm a pro

A
22.2% g )

atting myself on the back right now

44.4%

‘:t changing day jobs anytime soon

A, .
HEEP O 85 )
=
\ o/ 9
! ;! |
i P '
4 &
. Y 1\
Simon Dennis  Daniel West Susan Kotler Pam Madytianos Bec Davis

Senior Accountant

Senior Sales Manager

@ 29:46/63:18 ¥)

Senior Product Manager Business Software Advisor

Esme Young

Solution Consultant
MYOB

33.3%

DJIrade O O SHOIO[S
al 10 O < Oaddl )
U "'. - - oY=
D O D O c

Connor Brodie
Mixologist
Cocktail Porter

Take Action S

Help your clients
Get Good Busy with

40% OFF

MYOB Business

Take Survey

Daniel West

Chief Sales and
Support Officer
MYOB

Susan Kotler

Survey

1. How would you rate your Online Event
Experience? (1-5)

Select a Choice v

2. After today’s event, are you more
likely to refer MYOB Business?

Select a Choice v

18
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Inclusive Recruitment in 8 Steps ! teXthel p®

i -t ! ,Media Rlayer -0 Let's Chat = Peer to Peer Chat -0
i Let's Chat Main Chat 2,
Inclusive e
Recruitment Wales
in 8 Steps =

VK Valerie K 10:15AM

, ¥ , § P - 1! '%h‘ North Carolina
texthelp MoNsTER ingeus \
' Book a Chat Mar 20
1 M | -
Useful Resources == Earn Certificaton — O | » | O & ooosea:22 [cJE o 3 D) P JodyP 2:17AM
[
@ Monster slides = : Greater
@ 0 min(s)
Ask Question = (E] Manchester UK '
@ Ingeus slides Criteria for Full Credit
@ Send a message (©)
@ Texthelp slides @ Minutes to Watch: 45
@ Guide to Inclusive Recruitment & ® Number of completed = - o
Beyond Poll(s) required: 2 =
Main Chat Direct Chat Attendees
Workplace Inclusion at EY .
Enter your question

KPMG's 5 tips for DE&I

Network Rail keep staff literacy on
track

ON24




”@ PowerSchool
e 06

P

PowerSchool

ED

2024

#PSEDGE

Jeff Pelzel

Education Strategy Directo

Shivani Stumpf

Chief Product and Innovation Officer
PowerSchool

&

Shivani Stumpf

H Is Your District "Al Ready!?" Take the Assessment
Here!

Proven Practices Al Sessions

H Transforming Education with Responsible Al:
Introducing an Al Assistant for Every Student,

Jeff Pelzel

Education Strategy Director
PowerSchool

Teacher, Parent, and Administrator
H Evaluating Al Applications: Questions to Ask

H 3 Ways Edtech Can Maximize Productivity in
Understaffed K-12 Tech Teams

New question submission has been

disabled by the organizer

Will this be recorded?
Yes! You will receive a link to watch it
again later today in your email.

Will Al be part of my specific product?
We will be showcasing all of the
systems current and upcoming that
will feature Al capabilities in the
webinar!

Can | see that demo video again?
Of course:

nttps:/

v.powerschool.com/powers
chool-ai/

Does powerbuddy work with mutliple
languages?

Yes, PowerBuddy can operate in a
user's native language and has
translation capabilities. We are

A A N - ar e toa A

See how PowerSchool
can help meet your Al
needs:

BOOK A DEMO

2@ ® ® ONz:




!o.o.o.o.:ﬁ:'l.o'o..?

MARKETING

\ \ GAME DAY /
. T T /

=

\: Ask a question -

—— Team
(INVENTORS ]

| ATTEND4SESSIONSAND [ —
ANSWER OUR SURVEY '
FOR A SURPRISE

ible during live event

\

Enter your question

.
JOIN THE BREAKOUT SESSIONS
AT 3:45AM PT | 12:45PM ET

Join Now

? CRBA

© 2025 ON24, Inc. | Confidential




(@ DRIVER The Latest Trends in Patient Care
SCIENTIFIC

Media Player g ="1L1 Slides 52 — O Attendee Chat -0

Main Chat
HIPAA COMPLIANCE 48 Attendees

Excited to be herel What do you think
PRIVACY SECURITY the biggest challenges are facing
digital health adoption today?

John Patrick o Joy Goode o Gina Lake o Dee 1:36PM
-

The Privacy Rule protects i i HIPAA uses three unique
the PHI and medical a identifiers for covered
records of individuals, standard$, methods and i entities who use HIPAA How do you think that virtual care
with limits and conditions proceduresyelated tothe  transacffons, which regulated administrative will continue to evolve?
on the various uses and i &lectronic i des ICD-9, ICD-10, and financial transactions.
disclosures thatcanand ~ PHI on storage, HCPCS, CPT-3, CPT-4 and These identifiers are:
cannot be made without  accessibility and NDC codes. National Provider
patient authorization. transmission. There are Identifier (NPI)

three safeguard levels of

security.

Joy 1:38PM

Myra Litt ! Jenny Pruitt o ]
.

I think we're headed toward an
integrated, omnichannel digital health
system which seamlessly balances
physical and online experiences.

Chris 1:43PM

Brad Topley Bee Patel

> o o o 8 (=) Send a message @

(. 2N

Main Chat Direct Chat Attendees

POWERED BY

ON24




. . Breakout Rooms. Attendee Chat
es e n a I o n s I n o e a o u - i i

Weicome everyone!
851 AM

Paricpant 3
Helio!
853AM

CloudTek

Communications

CXO Exchange: Digital Transformation Trends with Gartner

Breakout Room — [0  Media Player 22— 0O  SpeakerBio = (|

Patricia Jones

Director, Cloud Integration
CloudTek

Breakout Room 1
Estabilishing a culture of

innovation L Jason Walker
| g Analyst
| =

E y/ s Ask Question
a B

Breakout Room 2
Thinking beyond cloud migration

Breakout Rooms Attendee Chat
Thinking Beyond Cloud Migration Jason waiker
What questions can | answer?

851AM

Participant 3

fololclololo
& 0O a ? 8

ON24 © 2025 ON24, Inc. | Confidential 23




One of the best channels to drive pipeline

Top Funnel » Best Practices

Mid Funnel » Customer Interviews

Bottom Funnel » Demo Webinar

o LB Expansion » Community events
©N24 z © 2025 ON24, Inc. | Confidential 24
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How do you measure
webinar success?

ON24



Digital scale has
to mean more
than reaching
more people...

ON24 © 2025 ON24, Inc. | Confidential 26



When does the numbers game
run out of numbers?

=

©N24 © 2025 ON24, Inc. | Confidential 27



Rethinking webinar goals

Volume problem? Conversion problem?
Increase Improve
Registration Registration to attendance
Attendance Attendance to engagement
Engagement Engagement to MQL
Marketing qualified leads (MQL) MQL to sales meeting
Sales meetings Sales meeting to pipeline

ON24 © 2025 ON24, Inc. | Confidential 28



ON24

200

Registrants

112
Attendees

6
Sales meetings

5
Pipeline

X
X

X

Business goal: volume & conversion

56%

Registrant-to-attendee conversion

5%
Attendee-to-meeting conversion

80%

Meeting-to-pipeline conversion

© 2025 ON24, Inc. | Confidential 29



400
2 X } Registrants

reach

224
Attendees

11
Sales meetings

2X } 9
. . Pipeline
pipeline

ON24

X
X

X

Business goal: increase volume

56%

Registrant-to-attendee conversion

5%
Attendee-to-meeting conversion

80%

Meeting-to-pipeline conversion

© 2025 ON24, Inc. | Confidential 30



ON24

2X

pipeline

>

200

Registrants

112
Attendees

11
Sales meetings

9
Pipeline

X
X

X

Business goal: improve conversion

56%

Registrant-to-attendee conversion

10% < 2X

Attendee-to-meeting conversion conversion

80%

Meeting-to-pipeline conversion

© 2025 ON24, Inc. | Confidential 31



Engagement:
the key to driving pipeline in a digital world

Drive Generate Convert
engagement first-party data pipeline/revenue

ON24



The more your audience engages with
your digital experiences, the more you
learn about them.

Engaging

Webinar

L DOWNLOADED 4 ANSWERED POLL ‘ ASKED QUESTION SIGNED UP
WHITEPAPER QUESTION ABOUT COMPETITOR FOR DEMO

Kerry
Prospect

Standard

Webinar

ON 24 © 2025 ON24, Inc. | Confidential 33



Basic Lead Data

PHYSICAL EVENT ANALYTICS ARV LR
ANALYTICS
NAME COMPANY NAME COMPANY
Paula Price Metropolis Paula Price Metropolis
INDUSTRY INDUSTRY
Financial Services Financial Services
ROLE . ROLE
Director, / Director,
Network Security i Network Security
ENGAGEMENT DATA ENGAGEMENT DATA
v’ Attended event v Click
v View
v Download
v Form Fill

NN N N N N N NN

15T PARTY DATA

ENGAGEMENT ANALYTICS

% NAME INDUSTRY
:"/ Paula Price Financial Services

[ ‘ COMPANY ROLE
\§A,

Metropolis Director, Network
Security

ENGAGEMENT DATA BUYING SIGNALS

Demos Booked
Meetings Booked
Free Trials Started
Contact Requests
Pricing Requests
Chat with Sales

Polls Answered
Surveys Answered
Questions Asked
Resources Viewed
Live Attended

Live Minutes
Group Chat

Social Shares
Colleague Referrals
CTAs Clicked

S NENENENE NN




From tactical to strategic

From To
.................................................................................................................................................................... >
Attendance il Business goal Pipeline impact
Names @ Data generation Actionable insights
> Audience targetin
None & . & : & One-to-one at contact level
& personalization
Live only Event format Personalized journey
Download =@ Content delivery Campaign

ON24 © 2025 ON24, Inc. | Confidential 35



Logo & custom
background

Media player —

Optimizing for engagement

CloudTek

Communications

What’s trending in Cybersecurity?

Today’s webinar:

Slides

Ask question

Related content ——

ON24

What’s trending in "' §
Cybersecurity? t I |

best practices are always evolving

L s

Presented by:
CloudTek

Communications

How should marketers respond to the

What stage is your organization currently

trends you’re talking about? . . .
Y g atin engaging a new cyber cloud solution?

Enter your question

'Ei Today’s Slides

m? Get Started with Digital Transformation

@ [Register] Cybersecurity Leadership
Roundtable

Audrey Marks

VP, Marketing
CloudTek

000C

Recommended For You @ Q

oyl
= [T

Get ahead of emerging trends

Explore more of our content library and learn about the
best practices, strategies and tips used by today’s brands.

ON24

|

Custom text

Speaker bio

Poll

Recommended
content

4, Inc. | Confidential 36



Optimizing experiences for engagement

Conversion tools for buying signals

Book Meeting Contact Us g Drift Chat @ Request Demo

Engagement tools for qualification

Ask Question Attendee Chat Breakout Room Donate
Engage On Twitter u Help Image B

Refer Colleague Related Content Share Experience Slides

Media Player

Take Action Take Survey Take Test Text
ON24

|
CJ
L3

Start Free Trial

Earn Certification

Poll

Speaker Bio

Text With Banner

Engage On Facebook n

Reactions
Table Of Contents

Url

© 2024 ON24, Inc. | Confidential 37



Entire buyer’s
journey of
engagement

In every
webinar

Awareness
Content Options
URL Links

Q&A, Polls

Interest

Survey

NPS Poll

Event promos
Product content

Intent

Book Appointment

Demo
Free trial
Chatbot

‘What adjustmants are being considerad for
th rrant iInvastrmant lineup to battar
articipants” neads and market

How are we managing and evaluating fees/
©o5ts to ansure thay ro mgatitive and

mble for participarn

Take Survey $ - 0

Today'’s Survey

Tell us how we did! We want to ensure these
webinars are the most effective use of your
time. We greatly appreciate your feedback.

1. What are your top priorities around
migration?
(O Governance
() Software
() Compliance
(O Access

(O Automation and APIs

2. What challenges are you most
concerned by?

Book meeting

Check it out

Y LU LL VINLH,

niv.

wonfidential

38



Matching engagement to actionable goals

@il Intent signals ( 2x sales meetings with 10% conversion to “Book meeting” CTA \
Q) Interest signals r Links to product pages, case study downloads ‘
@ Uncover need NPS poll to determine platform satisfaction, trigger question in survey
Learn more Q&A, Chat, polls
=M@ Relevance [ Customized content offers, industry specific page links

ON24 © 2025 ON24, Inc. | Confidential 39



CloudTek  \hat's trending in cybersecurity today?

Communications

What’s Trending in
Cybersecurity Today?

' . . Presented by:
What’s trending in cybersecurity today? CloudTek
In basic§lly today's presentation we'll Communications

ey

How confident are you in your current cybersecurity solution?

Not confident Very confident

Get Started

1:24PM

hi everyone, thanks
for joining... curious
who is currently
changing their cyber
strategy?

@)

Send a message

CRCNONORORONCNONC)

@

* 1. Where are you in your cloud journey?

Select a Choice

* 2. Would you like to be contacted by your
CloudTek account executive?

Select a Choice

3. What is your primary challenge with cloud
computing?

Select a Choice

28 Presentation Slides from Today's Webinar
0 Video: 5 Steps to Migrate to the Cloud

a Case Study: The Digital Transformation of
Metropolis

POWERED BY

ON24




How confident are you in your current

Not confident

Get Started

Book meeting CTA

(@) (@) (&) (¢



 expert to

How confident are you in your current cybersecurity solution?

Not confident

NPS poll

A

1:24PM

hi everyone
for joining..
who is curri
Very confident changing th
strategy?

@ Send a message



lay?

s Tre
‘'Secu

dTek

unications

security solution?

1:24PM

* 1. Where are you in your cloud journey?

Select a Choice

* 2. Would you like to be contacted by your
CloudTek account executive?

Select a Choice

3. What is your primary challenge with cloud

computing?

Select a Choice

Submit




veryone, thanks
joining... curious

) is currently 8 Presentation Slides from Today's Webinar
nging their cyber @ Video: 5 Steps to Migrate to the Cloud
tegy?

N i Case Study: The Digital Transformation of
Metropolis

®

Related content




' ' computing?
o g0 ' puting

cations ' :
: Select a Choice Vv

Submit

urity solution?

1:24PM

hi everyone, thanks

for joining... curious
who is currently #8 Presentation Slides from Today's Webinar

Very confident
y changing their cyber @ Video: 5 Steps to Migrate to the Cloud
strategy?

. i Case Study: The Digital Transformation of

Metropolis
® Send a message ©) @

Attendee chat




CloudTek 3 ' -
) Communications What’s trend Media player & slides :Iay°

What’s Trending in
Cybersecurity Today?

Presented by:

y . . . 2
Nhat’s trending in cybersecurity today: CloudTek
In basically today's presentation we'll Communications
&
How confident are you in your current cybersecurity solution? -
hi €

Get your cloud journey started B | s s I=] e

Py - e

for



CloudTek

Communications

What’s trending in cybersecurity today?

Ready for a solution

CNCACNONORORORONC)




Consideration

CloudTek What’s trending in Cybersecurity?

Communications

Business MQL
goal Audrey Marks
VP, Marketing
- vebina o
webinar , : Today’s webinar: y .
: | What’s trending in
mg\ Cybersecurity?
Marketlng Tren d (670) nte nt best pn;c;icés are always evolving
. - B Presented by
content Cluarex
Register for

webinar o

A abhaidd mmavloatavae vannand $a dha

- —
X

trends you're talking about?

Today’s Slides

Resource
download *

A. Get Started with Digital Transformation Get ahead of emerging trends

Explore more of our content library and learn about the
best practices, strategies and tips used by today's brands.

@ [Register] Cybersecurity Leadership
Roundtable

[ Enter your question j m

Delivery

Live webinar
mechanism

© 2022 ON24, Inc. | Confidential 48




Selection

O%) CloudTek 5 Tips to plan your cybersecurity cloud migration

Communications

Business SoL

goa I + - 0 u Media Player Gy & () b daka Survey ‘-I-) - 0
— Today’s Survey
i — 4 Tell us how we did! We want to ensure these
- s webinars are the most effective use of your
Sta rt AB M 5 tLps to pla.:' yolur d = — time. We greatly appreciate your feedback.
i cypersecurity clou
retargeting B —cunty . A_ :
mlgratlon \ ‘ 1. What are your top priorities around
- migration?
. Presented by: (O Governance
M a rket I ng B e St p ra Ct I Ce S Sﬁh‘.ﬂf.'fm s O Software
Yes, thank you Audrey, this will be a great dlscussuon | ‘
conte nt con te nt H LEvAN (O Compliance
(O Access
Daniel Porter )))
BOOk SVP, Global Services t\ O & ooz R (O Automation and APIs
CloudTek e

2. What challenges are you most

COﬂSUltatlon e v' ; concerned by?

What questions would you ask a potential
Audrey Marks vendor during your research?

Survey N i

CloudTek
5y
] % o m ® Join us for an expert

advisory roundtable = .
> A. Today’s Slides
Join us and your fellow cybersecurity leaders for an expert =

dvisory roundtable to exchange tips, get quick wins and :
‘ . Biteiriuaiat wououtks alime & Enter your question =R [Read] Key Considerations for Building
lee Web | na r Submit = Your Cloud Migration Security Strategy

@ [Register] Meet the Experts: Q&A and
Roundtable

@ Schedule a consultation

© 2022 ON24, Inc. | Confidential 49




Pu rchase CloudTek Daily demo: Cybersecurity solutions in action

Communications

Business

Pipeline
goal >

= e
15,460M

Send
direct mail

Start your 30-day
free trial

Get full access to the CloudTek Platform today.

Sign Up

Marketing Product
content content

Start
free trial —
Hi! - Would you like to talk to a . Today’s Slides
human now or schedule a
meeting later? m, CloudTek Platform Overview
Chatbot

Enter your question
Q&A =0 @ Explore the CloudTek Platform

i i
Simulive

webinar




Engagement } Datapoint

P Insights

D Marketing actions

Turning webinar data/insights into action

p  Sales actions

Call-to-action Book meeting

Ready to buy

ABM campaign

Personalized outreach

NPS Poll Score of 7 or less

Ready to switch

Competitive campaign

Competitive outreach

Survey Currently evaluating

Related Content 2+ consumed

Ready for a solution

Ready to learn

Solution nurture

Use case nurture

Solution outreach

Use case outreach

Attendee Chat Question asked

Ready to talk

Warm marketing nurture

General sales follow-up

Attended 90% duration

PN

Ready to engage

Warm marketing nurture

General sales follow-up

U UV T [ OUTT TOrCT oo

T




Templatize for easily repeatable programs

Sharon Williams

SVP, Global Services
CloudTek

000Q

©e

Today’s Slides

Start your 30-day

CloudTek Platform Overview free trial

Get full access to the CloudTek Platform today.

@ Explore the CloudTek Platform

Enter your question
(

ON24
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Pro Tip:
Set triggers to find hand raisers

ON24



L

Setting triggers to find
' Intent/hand raisers



Interactivity with a Purpose: Polls

Do you currently deliver first-party engagement data on every lead to y

No, they just get the basic demographic details
Yes, but it's limited

Yes, they can access every detail of prospect engagement before making a call

ON24

ur sales teams?

ON24

Digital Engagement How to Optimize Digital Experiences for Better Sales Conversion
BEST PRACTICES SERIES

Do you currently deliver first-party engagement data on every lead to your sales teams?

Loving this experience?

Learn how to get more engagement, data and
ROI from your webinar programs with ON24

Join the Next Episode
How to be a Superstar
Virtual Presenter

Register Now

wexvmen = Enter your question

Watch Demo

@@ &a 8> o @ ?

Mark Bomstein

3. Would you be interested in learning more
about any of these products?

W ON24 Elite - Run Better Webinars

B ON24 Forums - Organize Group Discussions

W ON24 Go Live - Livestream Virtual Events

W ON24 Virtual Conference - Build Virtual
Conferences

W ON24 Engagement Hub - Create Content
Hubs

W ON24 Target - Personalize Outreach

W None of the above

4. What topics are you interested to learn about?

5. How likelv are vou to recommend this.

@

ON24

© 2025 ON24, Inc. | Confidential
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H@ PowerSchool

©e

PowerSchool

20

Joinus inJulyin
Seattle for
PowerSchool's flagship
user conference:

CHECK IT OUT!

o X
© @ f

Poll Question
Would you like us to register you for our upcoming webinar

March 14th, 12pm PT / 3pm ET, “Exploring the Next Wave of
Personalized Learning Cloud Updates in 2024" to learn more

about Al in the PowerSchool Personalized Learning Cloud?

| A | Yes, please sign me up

| B | No thank you, I'll do it myself

X




Qualifying survey questions

ON24

3. Would you be interested in learning more
about any of these products?

B ONZ24 Elite - Run Better Webinars
B ON24 Forums - Organize Group Discussions
B ON24 Go Live - Livestream Virtual Events

B ON24 Virtual Conference - Build Virtual
Conferences

B ON24 Engagement Hub - Create Content
Hubs

ONZ24 Target - Personalize Outreach

None of the above

4. What topics are you interested to learn about?

ON24
Digital Engagement
BEST PRACTICES SERIES

How to Optimize Digital Experiences for Better Sales Conversion

ON24

Conversion

Loving this experience?

Learn how to get more engagement, data and
ROI from your webinar programs with ON24
Elite.

Watch Demo

How to Optimize Experlences for Better

Join the Next Episode

(ON24 Webinar Survey

Fill out our survey and receive a $10 Amazon Gift
Card. Your feedback is incredibly important to us
We hope to continue serving you with digital
experiences that are both meaningful to you and
customized for you!

1. What key takeaway(s) from the webinar today
will you apply to your marketing?

How to be a Superstar

Virtual Presenter

Register Now

3. Would vou be interested in learnina more:

B ? @

© 2025 ON24, Inc. | Confidential 57
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CYBEPRIsiehts  APAC Cyber Insights | Staying Ahead with Cyber Resilience

2. What are some of your
primary IT security concerns
today? (Select top 3)

B Supply chain attacks

B Firmware vulnerabilities

B APT attacks

Ask a Question

B Ransomware

B Cloud attacks

Enter your question

B ATM/PoS attacks and fraud

" Not having access to threat
intelligence reports



Real World Examples

ON24



i
TravelMedia | SOCIAL VIDEO CONTENT
GROUP FOR HOTELS

/ SOCIAL

FOR HOTELS

FOR HOTELS

. Social Media Solutions For Hotels Travel Media Group

. TMG's Social Media Learning Path Follow TMG on social media
N 3 and stay up to date with all the
. Podcast: Instagram Reels for Hotels R _ 3 o latest digital marketing trends
A 4 @ (X)

X f(in (f

*» TMG's Social Media Masterclass

DDDDDD B




i
TravelMedia | SOCIAL VIDEO CONTENT

i R OUP FOR HOTELS

;__i:‘ Imediagroup.com  1-877-434-7644

EA UT «  JOINOURTEAM «  LOGIA
info@travelmediagroup.com  1-877-434-7644

SERVICES + PACKAGES LEARN ABOUT + OIN OUR TEAM + LOGIN
TravelMedia )

94 - Instagram Re~'- £o= tinbals
BY NICOLE SARRANTONIO | MARCH 2, 2022 = uYOUTUbe Search

—

- TMG MASTERCLASS
@,

Social Media S

MASTERCLASS
— FOR HOTELSES

FEATURING e
Travel Media I
Group's D SOCIQ
ﬂ ()
. Social Media Solution: i % JASON LEE RYAN ET“’lBREE

SPAT

. TMG's Social Media L

. Podcast: Instagram Reels for Hotels
Instag [¢2]11)] Social Media Masterclass For Hotels Featuring Travel Media Group’s Social 2.0

* TMG's Social Media Masterclass [Masterclass]

Travel Media Group Eo
4 sh cl
344 subscribers E6 9] A> are & ip

POWERED BY I
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TraveIMedlg

i R OUP

TravelMedia

G ROUP

SOCIAL MEDIA

1. Does your hotel have an Instagram account?

O Yes
O No

2. If Yes, do you post Reels on your hotel’s Instagram
page?

QO Yes
(O No
O N/A

. Social Media Solutions For Hotels | BECIS HOWY Travel Media Group

@ ™G's Social Media Learning Path {\p{\pp Follow TMG on social media
\ . and stay up to date with all the

. Podcast: Instagram Reels for Hotels latest digital marketing trends

X flin ' f

* TMG's Social Media Masterclass

) @ ® @ (Y (i)

POWERED BY %

ON24




TraveIMedug

Schedule Your Social Media
Strategy Consultation Today!

(=

‘Schedule Now

. Social Media ! For Hotels
. TMG's Social Media Learning Path
. Podcast: Instagram Reels for Hotels

* TMG's Social Media Masterclass

= Select a Date & Time

Diane Elderkin December 2023

30 Minute Meeting
® 30 min

Web conferencing details provided upon
confirmation.

24

31

Time zone

® Pacific Time - US & Canada (11:30am) v

Cookie settings Report abuse
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READER'S ‘ Media Player - O
Enter your question
Schedule a meeting !
Fl—1
_] S LA, TN
—\ Speaker Bios —|E] Resource List =1l
Discuss market A% W
intelligence with Rachel Neely ’ On Demand Webinar: Achieving Frictionless
growth experts. L Patient Journeys with Targeted Marketing
VP Consulting Services Automation: A Women's Health Example
Mercury Healthcare i
@ eBook: Beyond the EHR: Cultivating Patient
Acquisition and Retention with Intelligent
Engagement
00:05/59:30 {) | S
= P— E ‘ Survey =&
Book Now! - - ¢
- i > 4N Marti Van Veen | Webinar Evaluation
i Frictionless Patient Bl VP, Engagement Center
— Journeys with 4 Beyond . v Services Thank you for joining us today! Please take a
| Targeted Morketing | " Mercury Healthcare moment to let us know what you thought of this
% Automation . the E H R webinar. We look forward to your feedback!
<) | z :
' - Bg “1. How did you feel about today's
. | 4 presenters?
Buy The Book V Read Today
o Select a Choice v
bad Holly Fronk
Associate Director, Product
p Management AR 3
’ g Mercury Healthcare *2. Was today's topic relevant to 35
current initiatives/challenges/etc in

your organization?

Select a Choice

\
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Media Player 7 ‘ Poll Response
I | ] = |
A R EADE R S k1 Storytelling with Data (p7) - When I’'m asked to
S JIROUNBIBIEER -

Frustrated because | don't think I'll be able to
tell the whole story.

Pressure to make it clear to whome
the data.
B e

Inadequate. Boss: Can you drill down into
that? Give me the split by x, y, and z.

Discuss market :
intelligence with 4
growth experts. Webinar: Healthcare Leaders

" . Discuss Giving Their Data a Voice

Master Class: Data Insights:
Pinpoint Growth Opportunities

=¥ Giving Your Data a Voice: A Quick
4~ Guide to Data Visualization for
Healthcare Professionals

"
kLo,
=T : - o % ,7 & . . Giving Your Data a Voice:
vk § - = storytelling c & Hg MERCURY A Quick Guide to Data

“data B MASTER CLASS

Visualization for & g N .
e ] N W Webinar Evaluation

Healthcare Professionals

Thank you for joining us today!
Please take a moment to let us
<14 Buy the Book " t g A " 4 i 3 .| know what you thought of this
Bt Sinced i - - . e ' webinar. We look forward to your
| feedback!

*1. How did you feel about
today's presenters?

Select a Choice v

© 2025 ON24, Inc. | Confid
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READER'S
= BROUNBITABI E

1] e g Lo

Enter your question

I Viiseniiee

Schedule a meeting

I.—l1
Discuss market

intelligence wit,
growth experts.

ST RN

Speaker Bios — 0O Resource List — £l

Rachel Neely 4 On Demand Webinar: Achieving Frictionle:
) . L Patient Journeys with Targeted Marketi
VP Consulting Services Automation: A Women's Health Examp
Mercury Healthcare i
@ eBook: Beyond the EHR: Cultivating Patien
Acquisition and Retention with Intelligent
Engagement

00:05/59:30 )

AT S ———— Survey - O
Book Now!

Marti Van Veen Webinar Evaluation

Frictionless Patient VP, Engagement Center

=
s = Journeys with 1 eY . Services Thank you for joining us today! Please take a
WELLNE SS = Targeted Marketing id the E H R % Mercury Healthcare moment to let us know what you thought of this
N A 5 Automation : - webinar. We look forward to your feedback!

2

“1. How did you feel about today's

B presenters?
Buy The Book 1‘ Read Today
. Select a Choice v
i bea Holly Fronk
. Associate Director, Product
Management NS P
Mercury Healthcare 2. Was today's topic relevant to 35

current initiatives/challenges/etc in
your organization?

Select a Choice v|

. 7 s L) - ¥
Y Yo
hIN A 1

\
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SEADER Media Player | Q8A -0
Enter your question ""f_ T I Ry 'J
LR Leveeeiiey b S % R -: B ..~ wh :‘ "‘_;.
X2t ACNI VYRGS
Schedvule a meeting y Wy W) g m;"(‘k
Pl—1  p RRLE L Y SN T
7 * T RS TR L
—% Speaker Bios — 0 ’t,s Resource List — O .

Discuss market

intelligence with Rachel Neely . On Demand Webinar: Achieving Frictionless | S8 =
growth experts. ) ) 194 Patient Journeys with Targeted Marketing e
VP Consulting Services oy Automation: A Women's Health Example E
Mercury Healthcare i R |
o @ eBook: Beyond the EHR: Cultivating Patient 8
e Acquisition and Retention with Intelligent e
» Engagement
> 9:30 .
ey 4
Surve: — || !
Book Now! = Y 3
i N . . P WS R
Marti Van Veen | Webinar Evaluation :
Select a Date to meet with VP, Engagement Center e :
. . Services Thank you for joining us today! Please take a 1 i
Brian Griffin at Hea Ithgrades Mercury Healthcare moment to let us know what you thought of this 3
| webinar. We look forward to your feedback!
DECEMBER2021 *1. How did you feel about today's RN
& presenters?
G Holly Fronk . Select a Choice v ;
S M T w T F S Associate Director, Product B
e Management i.‘-'
Mercury Healthcare | *2. Was today's topic relevant to

current initiatives/challenges/etc in
your organization?

>
Select a Choice v
SR AT ST 03 ST 3 % ST
5? SR TR el SRRt TRk
T Lr 2 6 DN 8,
e
N
T
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READER'S

Clleesite bibesbubee

Schedvule a meeting

o=
2
Discuss market

intelligence with
growth experts.

WELLNESS

y
Fntar uniir mnactinn

Books  Advanced Search New Releases  Best Sellers & More  Children's Books  Textbooks  Textbook Rentals  Magazines  Best Books of the Month

$10 off your first order to ey

Innovating for Wellness and millions of other books are available for Amazon Kindle. Learn more

Books > Medical Books > Administration & Medicine Economics

Look inside 3 Innovating for Wellness: Bridging the Gap between Health
System and Patient Paperback — April 9, 2020

by Robert L. Longyear lll ~ (Author)
Frfefekk v 28ratings

S Best price

See all formats and editions

{ ‘A Best Seller

Kindle ‘ Paperback

$9.99

Read with Our Free App 1 New from $15.29

$15.29 vprime

The healthcare system has failed to achieve its purpose: supporting patients in their pursuit of better and stable health. Innovating
for Wellness: Bridging the Gap between Health System and Patient explores the ways in which innovators are thinking differently
about how healthcare should be provided to our nation’s sickest patients.

75% of U.S. healthcare spending is attributable to chronic illnesses like diabetes, heart disease, and cancer. Qur system fails to
effectively support patients with these illnesses resulting in avoidable emergency department vists and hospitalizations.

See all 2 images v Read more

Follow the Author Print length Language Publication date Dimensions ISBN-10 ISBN-13

@ s e 2 ® . 1l i

332 pages English April 9, 2020 55x0.75x 8.5 164137571X 978-1641375719
inches

Buy new: $15.29

List Price: $19-89 Details
) Save: $4.60 (23%)
VPprime g FREE Returns ~

FREE delivery: Wednesday, Dec 15
Details

Arrives before Christmas
@ Deliver to Mark - Larkspur 94939
In Stock.

As an alternative, the Kindle eBook
is available now and can be read on
any device with the free Kindle app.

Qty: 1 v

Add to Cart

( Buy Now

@ Secure transaction
Ships from Amazon.com

Sold by Amazon.com

Return policy: Returnable until Jan
31,2022
[J Add a gift receipt for easy

© 2025 ON24, Inc. | Confid IN zs




READER'S B ——EE T
=) ROUNDTABLE

Enter your question

A MERCURY.

HEALTHCARE

How We Help v Solutions & Services  Resources v Company v Q

(A, (TR S

. Speaker Bios — 0O Resource List — £l a
e ¥ N o
Beyond the EHR Rachel Neely ’ On Demand Webinar: Achieving Frictionless
) , B Patient Journeys with Targeted Marketing
= VP Consulting Services Automation: A Women's Health Example
ownload PDF o

Mercury Healthcare

@ eBook: Beyond the EHR: Cultivating Patient
Acquisition and Retention with Intelligent
N Engagement

00:05/59:30 ¥ >
' Survey =1 El

Marti Van Veen
VP, Engagement Center
Beyond Services Thank you for joining us today! Please take a
th E H R Mercury Healthcare moment to let us know what you thought of this
e i webinar. We look forward to your feedback!

Webinar Evaluation

“1. How did you feel about today's
presenters?

Holly Fronk Select a Choice v

Associate Director, Product
Management 1 AR 3 8

Beyond the E H R ‘ Mercury Healthcare " "2. Was today's topic relevant to

current initiatives/challenges/etc in
Cultivating patient acquisition and retention : your organization? 4

with an intelligent engagement platform

Select a Choice
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Enter your question

p :
MASTER RT3 y X
CLASS L. TIERERTIRTAY S
Speaker Bios — 2| Resource List =IE]
R .‘?\\\ SR PR L

° —— — s | M\ On Domand Wahinar: Achieving Frictionless
D ata I n SI ht OO MERCURY. WowMWatelp < Solsions Servces=  Rescurces  Compary Targeted Marketino
g 's Health Examp’

Pinpoint Growth Opp /| B

This series explores how hospitals and health systems turn data into ac

Hg|FUSION - - g -0

Data-Infused Strategic Services That
FREE SIGN UP Drive Patient Engagement

flay! Please take a
Get Started \ ht you thought of this
b your feedback!

ut today's

svant to
llenges/etc in

—Cole Nussbaumer Knaflic

EBOOK-GUIDE BLOG POST EVENT
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2 Whitepaper — Refrigerant options now and in the
future

2 Refrigerants resource page

RETHINK

LIVE
2« CO2 expert paper

)
r ( e Refrigerants training curriculum

regulation: Facts -
i uideline on flammable refrigerants from ASERCOM
and challenges

Q RETHINK Live webinar: Energy Retrofit in
Commercial Buildings - Why, how and what

‘2 Danfoss website

Torben Funder-
Kristensen

Don't hesitate to ask questions in the chat, we will

|

1 f

i | @ Danfoss product store
answer them during the Q&A part. |

l

|

!

and challenges

Type your question here

Head of Industry Affairs
Climate Solutions
Danfoss

A recording of the meeting will be available after the
live event.
We will send a link to the recording.

1 Create a .
r .M free account ;

Pick your E;
first eLesson i

e

Start
. learning * i
RETHINK Live upcoming event: Welcome
to the Danfoss Food Retail World:
Addressing Market Trends with Innovative

Solutions Refrigerants training curriculum

Register now

. : :_--i._»h“ | |

u @ R0 i £ POWERED BY



ENGINEERING
TOMORROW

ENGINEERING
TOMORROW

Products v

ENGINEERING
TOMORROW

Products v Markets we serve v

We engineer to
to build a bette

With leading application know-how, and sus
we set out to become our customers’ preferrd
partner, with a focus on long-term value crea
customers and employees.

Read how we are Engineering Ton

® The derived consequences

+ The potential pittfalls in the phasg
roll out

Climate Solutions for
cooling

@ GlobalEnglish (@) Quicklinks

Climate Solutionsfor v Drives v Sensing
heating Solutions

The Global Catalog

Search and compare the full Danfoss Product Catalogue with more than 800.000 product
each product, there is detailed information available, such as specifications, relevant acce
and spare parts, technical documentation, images and software.

Browse the catalog

Expansion valves

Discover Danfoss Products

2 Login or Sign up

Radiator sensors

DrivePro® Services (Danfoss), who will use it to communicate with you regarding this event. You also
confirm that you m:ve read and understood the Danfoss Privacy Policy which
You'can find here. In this insightful on-demand recorded session, Danfoss experts delve into the critical
role of energy retrofitting in shaping the future of commercial buildings. Learn how
energy retrofit not only drives decarbonization but also reveals significant cost-saving
'U M < REGISTER opportunities. Gain valuable insights into how energy retrofit projects can transform
" your business' bottom line and reduce its environmental impact.

Energy Retrofit in Commercial Buildings - Why, how and what

Available On Demand 8 46 minutes

Already Registered?

First Name *

Email*

Company type *

Whitepaper - Refrigerant options now and in the
future

RETHINK Refrigerants resource page

LIVE
CO2 expert paper

@® clobalknglish (@ Quicklinks Refrigerants training curriculum
Today's presentation - download here!

@ N
Guideline on flammable refrigerants from ASERCOM

v HighPressure v Power v
Pemps: Solutions RETHINK Live webinar: Energy Retrofit in
Commercial Buildinas - Whv. how and what

ENGINEERING
TOMORROW

Last Name* RETHINK
LVE

Energy Retrofit
in Commercial

Company* Buildings - Why

how and what

g 7 |
WATCH ON DEMAND
L = |

Choose company type v

Sy y -
2

Denmark v

[J 1 would like to receive news from Danfoss. See Danfoss subscription terms here

(7] By checking this box, you submit your information to the webinar organizer

This RETHINK Live session recording features our experts, Anton Koller and Miha Bobié¢,




Join our session to shift your perspective —

3 2 Whitepaper - Refrigerant options now and in the
Webcasts Overview & future

M ENGINEERING @ Global English Quick links RETHINK 2 Refrigerants resource page

TOMORROW LIVE
2% CO2 expert paper

Select one or more of the following webcasts and
Click any webcast listing to view its details.

Select All Products v Markets we serve v Service and support v About Danfoss v Careers Contact us

@ Refrigerants training curriculum

Welcome to the Danfoss Food Retail Wo
- . Home page I here!
Market Trends with Innovative Solutions| | A

Available On Demand Newsletter

ENGINEERING /ints from ASERCOM
TOMORROW

. Retrofit in
Register Now w and what

First Name*

Last Name*

Log in or sign up for a Danfoss Profile

Email*

Login Sign up

Company *

Company type*

Emaie= eoe < - B~ & Aa g

Choose company type here

Country*

Denmark

Password * To: linen@danfoss.com v

1 would like to receive news from Danfoss.
subscription terms here

Cc:

By checking this box, you submit your info
webinar organizer (Danfoss), who will use
with you regarding this event. You also con

i 3 2 S Throughout the >
read and understood the Danfoss Privacy Policy which you can developments an
find here

From the increasi
*Denotes required. importance of rel|

- topics to keep yo

Subject: |

—> Forgot your p|

to the Danfoss Food Retail World:

Addressing Market Trends with Innovati
Talk to us! Book a meeting here 3 ot rSqutrions ReEE SRR

Register now



24%

Increase in CTA clicks
year-over-year

Source: 2025 ON24 Digital Engagement
Benchmarks report

Webinar audiences are
self-selecting CTA
offers

onfidential 74



.@ Sales-ready buyers are
3X converting more than

ever during webinars

Growth in meeting bookings during
webinars year-over-year

Source: 2025 ON24 Digital Engagement
Benchmarks report

ON24



Pro Tip:
Give a tour of the engagement

ON24






We want to hear from you!

[ I
I ve a C O n S o e 1. How advanced is your company’s webinar strategy?
Select a Choice

2. Where do you need the most help improving your
webinar strategy?

Measuring business results
Generating actionable data

Scaling engagement & personalization
Delivering different event types

Repurposing event content

show value of
content and
engagement

ON24

Book a Meeting

INBOUND

The Modern Webinar Workshop:
Engage, Connect and Convert

Mark Bornstein | September 5, 2025

The Modern Webinar Workshop (slides)

Personalization: The Power of Personalization (blog)

> Turning Data into Action: How You Can Use Engagement Data to Move Your Marketing Funnel (blog)

"Always On" Engagement: Multiply Your Marketing Success Before, During and After the Webinar (ebook)
Al Content Repurposing: How To Multiply Webinar Impact Through Video Repurposing (blog)
Optimizing Engagement: 2025 Financial Services Digital Engagement Benchmarks (report)

Customer Story: Invesco increases leads by 300% with ON24

Related Content Take Survey Slides

Take the webinar health check

00 e0C00

300%

increase in leads

4> Invesco

Meet with an ON24 expert and learn how you can
increase your leads by 300% like the financial
services firm, Invesco.

© 2025 ON24, Inc. | Confidential
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Key Takeaways:

Muttiplior Effect 1: IR upos
Optimize for '

engagement

Full buyer’s journey in every webinar
Create triggers to find intent
Promote the engagement

© 2024 ON24, Inc. | Confidential 79



Multiplier Effect 2:
Segmentation/Personalization

ON24



Personalizing for unique
audience segments

ON24



CloudTek

Communications

What’s trending in cybersecurity today?

What’s Trending in
Cybersecurity Today?

Presented by:
CloudTek

Communications

Not confident Very confident

Get Started

1:24PM
hi everyone, thanks
for joining... curious
who is currently
changing their cyber
strategy?

@ Send a message

CRCACNCONORONORONC)

* 1. Where are you in your cloud journey?

Select a Choice

* 2. Would you like to be contacted by your
CloudTek account executive?

Select a Choice

3. What is your primary challenge with cloud

computing?

Select a Choice

#B Presentation Slides from Today's Webinar
‘ Video: 5 Steps to Migrate to the Cloud

i Case Study: The Digital Transformation of
Metropolis

POWERED BY

ON24




How confident are you in your current

Not confident

Get Started

Book meeting CTA

(@) (@) (&) (¢



ON24

(=) Audience targeting & personalization

Key Audience
Segments

Prospects Customers Partners

nfidential 84



Segmenting audience

ON24
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(&)

Audience
targeting &
personalization

—)

Already Registered?

First Name™

Last Name™

Company *

Title*

Business Relationship *

Prospect
Customer

Partner

REGISTER




Prospect:
Book meeting CTA

Get your cloud journey started

Book a meeting with your dedicated CloudTek expert
to learn how you can transform your business.

Customer
Join community CTA

Join the CloudTek Community

Connect with your fellow CloudTek customers and get
tips to advance your success.

Partner
Register now CTA

Become a certified partner

Register for the CloudTek Connect Partner program and get your
certification started today.




Prospect
Breakout Room

CloudTek Cloud Secure

Share and/or hear about
experiences using CloudTek
Cloud Secure trial. Please join
in to request a free trial.

Cybersecurity Challenges

Join other participants to
discuss about various
cyberscurity challenges that

have recently emerged.

Client

C-Suite Roundtable

Join other chief executives to
discuss how cybersecurity
threats are impacting
businesses across EMEA

Cybersecurity Challenges

Join other participants to
discuss about various
cyberscurity challenges that
have recently emerged.

Segment-driven Engagement



Identify key target segments

segment type (A
Segment 1 Customer
Segment 2 Prospect
Segment 3 Partner

Fallback Prospect

By funnel stage

Consideration

By contact title

Awareness CXO

VP/Director

Selection

Manager

None Other

By account vertical

Financial Services

Professional
Services

Life Sciences

Other

NA

EMEA

APAC

Other



Mixing and matching segmented offers

ON24

ize Your Webinars to Drive Higher Conversions

ON24 B

How to Personalize
Your Webinars to Drive
Higher Conversions

Jhil'l u s'again next month! Mark Bornstein
) VP of Marketing

. Marketing

Best Practices @ Today'sslides

| Series

@ Blog | Ultimate guide to
personalization and

segmentation in B2b marketing

How to Use Webinars to Generate New Content @ E-book| ?”'de to creating
and Campaigns personalized content

experiences
Register now

@ ON24 tool | Pipeline calculator

Today's Survey

1. Which of the following is the
biggest challenge in your webinar
marketing?

Select a Choice v

2. How many webinars do host
per quarter?

%Wl g

CRCET T

Learn how you can 12X your
pipeline like Autodesk.

Book a meeting

259 OGO O

© 2025 ON24, Inc. | Confidential
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| (s Bl |

iy \'Sl 3 Today's Survey
”u - N : ek

personalization and == P
segmentation in B2b marketing usseesEEmm

© E-book| Guide to creating Learn how you can 12X your

How to Use Webinars to Generate New Content )
personalized content pipeline like Autodesk.

and Campaigns

experiences )
=0 e
@ ON24 tool | Pipeline calculator

@®00EE 8900 ® GO O




Personalizing CTAs:
Appointment setting by use case

f]l I

@]l I

>,

osre@rEEER Sy

40%
Qﬁl I

ErgNENEE -~

DErrecEEEY = sesmeEm g

Learn how you can increase your lead conversion
by 40% like Sandvik.

Book a meeting Book a meeting Book a meeting Book a meeting

Learn how you can 12X your pipeline like Autodesk.

Demand Generation Prof. Certification Life Sciences Manufacturing

©N24 © 2025 ON24, Inc. | Confidential 92



Personalizing demo offers

T

AN

- g

Next-generation webinars Next-generation webinars Next-generation webinars

Watch an on-demand demo for Watch an on-demand demo for Watch an on-demand demo for HCP
Demand Generation professional certification engagement

Watch demo Watch demo Watch demo

Demand Generation Professional Cert HCP Engagement

Use Case

ON24

>

S

Explore Al-Powered ACE, the
new Analytics and Content
Engine.

Watch demo

ON24 Customers

Customer

© 2025 ON24, Inc. | Confidential 93



Personalized Resources

ON24 B, Moo ecpsioncng

How to Personalize Your Webinars to Drive Higher Conversions

ON24 BJEite

How to Personalize
Your Webinars to Drive
Higher Conversions

it i Mark Bornstein
Check out our upcoming webinars! Ll

jou can 12 ineli
Book a meeting

000000000000

ON24

@ Today's slides

@ Blog | Ultimate guide to
personalization and
segmentation in B2Zb marketing

@ E-book | Guide to creating
personalized content
experiences

@ ON24 tool | Pipeline calculator

@ Webpage | Upcoming webinars
and events

Non-Customers

@ Today's slides

@ Blog | Ultimate guide to
personalization and
segmentation in B2b marketing

@ E-book | Guide to creating
personalized content
experiences

Upcoming webinar [ON24
behind the release: tips to scale
and repurpose webinar content

@ ON24 tool | Webinar health
check

(/) Engagement hub | Customer
resource hub

@ Webpage | Upcoming webinars
and events

ON24 Customers

© 2025 ON24, Inc. | Confidential
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Personalized Surveys

Today's Survey

ON24 BJiiss.

1. Which of the following is the

HOW to Persona"ze biggest challenge in your webinar
Your Webinars to Drive marketing?

Higher Conversions Seecta Choce ]

Mark Bornstein
VP of Marketing

2. How many webinars do you

@ Today'ssiides ..J Marketing
Bast Practices
@ Blog| Uitimate guide to Buies
personalization and
PR TE LT T TR SpTAnEaon b1 £20 Mt
How to Use Webinars to

© £:b0ok| Guide o reating Generate New Content and
Learn how you can 12X your pipeline like Autodesk. personalized content Campaigns

;
® © ming [oN24.

® send a message
behind the release: tips to scale

ON24

Today's Survey

1. Which of the following is the biggest challenge in your webinar

marketing?

Select a Choice

2. How many webinars do you host per quarter?

Select a Choice

3. Which ON24 capabilities are you most interested in learning
more about?

B ON24 webinars

I ON24 virtual events

@ ON24 Al Content and Analytics Engine (Al-powered ACE)
B ON24 content hubs and landing pages

B ON24 integrations and reporting

B ON24 event production and support

@ Not at this time

Non-Customers

Today's Survey

1. Where do you need the most help improving your webinar
strategy?

B Measuring business results

B Generating actionable data

B Scaling engagement & personalization
B Delivering different event types

B Repurposing event content

2. How would you rate your webinar channel performance?

Select a Choice v

3. Which ON24 capabilities are you most interested in
learning more about?

B ON24 webinars

B ON24 virtual events

@ ON24 Al Content and Analytics Engine (Al-powered ACE)
B ON24 content hubs and landing pages

B ON24 integrations and reporting

B ON24 event production and support

ON24 Customers
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Personalized experiences, multiple segments

Today's Survey Today's Survey

ON24 B ‘ : ON24 Bjgs
How to Personalize

Your Webinars to Drive Your Webinars to Drive
Higher Conversions

Higher Conversions
Check out our upcoming webinars! A Sometek

VP of Marketing Check out our upcoming webinars! v;;m:::‘

How to Personalize

binars do you

@ ‘Il @ Today'sslides il arketing 1'
o & Series

2. How many webinars do you

@ Today'sslides
@ slog| Ultimate guide to
personalization and
LR TR T segmentation in B2b marketing ‘

@ Blog| Ultimate guide to
personalization and
EemeasEEEE - segmentation in B2b marketing

© E:book|Guide to crestng @ £ ook | Guide to reatng ol
Learn how you can 12X your pipeline like Autodesk. PR ot m Learn how you can scale 4X like UCB. Pecionsoed e s
‘experiences 3

.‘ : o
ook a meeting Book a meeting | Register now
Cond 8 Mmostad ® © Upcoming webinar [ON24 N S @ OoN24tool | Pipeline calculator

behind the release: tps o scale

mmm | Marketing . Abby,you are experiencing
to Personalize Your Webinars to Drive Higher Conversions \ A Series W to PevsonaﬁzeYourWebinarsto Drive Higher Conversions

Today's Survey Today's Survey

ON24 BJiEFs. | ’ - ON24 BJsEss.

How to Personalize 5 L How to Personalize
Your Webinars to Drive y Your Webinars to Drive
Higher Conversions S Higher Conversions

Mark Bornstein % Sming Webinas Mark Bomstein
VP of Marketing: 3 VP of Marketing

2. How many webinars 2. How many w

@ Today's slides e @ Today'sslides
Best practices
@ B8log| ltimate guide to
personalization and
segmentation in B2b marketing

@ Blog| Ultimate guide to
personalization and
segmentation in B2b marketing

5 to Use Webinars to
@ E-book | Guide to creating et Contertand

personalized content paigns

Generate New
personalized content [ Learn how you can in your lead conversion
by 4

@ Ebook|Guidetocreating SHoW o bee Wedinars I
: Sands
experiences y e Sandvik

behind the elease: tips to scale

ot | ==
" ] Register now
@ | © Upcomingwevinarfonas e ‘ @ oN24tool | Pipeline calculator

ON24 000000000000 000000000000
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Personalized experiences see outsized growth

Increase in registrations for
3X upcoming webinars from
personalized landing pages

6 l % Increase in resource downloads

Increase in demo bookings

Source: 2025 ON24 Digital Engagement Benchmarks
ON24 report © 2025 ON24, Inc. | Corfidential 97



ON24
Dashboard
Engagement

Funnel

Power Leads

Accounts
Segments

Polls & Surveys

Buying Signals
Webcasts
Forums
Videos
Documents
Webpages
Engagement Hub
Target
Go Live

Benchmarking

thl Analytics '= Webcast Elite

< Back to Segments

E Forums Y Engagement Hub

Segment Detail: Industry

Segment Report

E Target BE Media Manager g)o Golive

- _
——
/
S

—

# of Leads in Segment

Date

# Community 2

Manufacturing
Financial Services
Technology

Life Sciences
Associations

Legal



Multiplier Effect 2:
Segmentation &
Personalization

Key Takeaways:
Identify target segments
Personalize content and CTAs
Start with basic segments
Mix up personalization categories

idential 99



Multiplier Effect 3:
On-demand engagement

ON24



On-demand
webinar
audiences
continue to
Increase

1%

of audiences attend both
live and on-demand

06%

Of an audiences attends

45%

Of an audience attends on-demand



On-demand webinars as a strategy

CloudTek — \ypapss trending in cybe i TODAY'S WEBINAR

Communications

Event level

Attendee Chat

284 Atte

Make on-demand

]
a rt O f O u r Ilve webinar “What'’s Trending With
Cybersecurity”. It should be an

interesting discussion.

CloudTek

event workflow . :

Please use the “Ask a Thank you for joining our webinar today.

Question” feature to send your A i
@ questions to the presenters. Today's Survey

A A » 00:05/05:00 1. What stage is your organization currently
at in engaging a new cyber cloud solution?

9 »

Thanks James. Very excited for
today’s session. < Related Content e g @

o 5 Steps to Migrate to the Cloud 2. Are you willing to share with other customers
how you use key features of CloudTek?

Case Study: The Digital Interested in
Transformation of Metropolis Iearning more?

Attend our “Cybersecurity
Unleash Innovation Across Executive Roundtable”

the Enterprise

ON24




Update for “evergreen

ON24

Adjust offers ad
CTA's for long term

usage

Update slides, make

any edits

Chapterize

ON24

” engagement

consolebuilder

#EVENTTITLE#

O —\\

Cybersecurity Best Practices Series

Don't miss out to hear from cloud experts and catch u
on our most recent episodel b

Watch Now

i= Webcast Elite 03 Engagement Hub B Target o° Go Live

v - What's trending in cyb... (4702528)

CloudTek Solutions

CloudTek Solutions Presentation

Nurture page | Best Practices & Innovation

Ebook | Unleash Innovation Across the Enterprise

Case Study | The Digital Transformation of Metrop
olis

88 Platform Tools v

Media Player Slides Related Content Ask Question Speaker Bio

We want to hear from you!

1. What are your organizations top
cybersecurity priorities in the next 12 months?

B Network Security
B Endpoint Security
W Cloud Security

B Application Security

W Zero Trust

2. How confident are you in your current
cybersecurity solutions’ ability to protect
sensitive company and customer data within
the technology industry?

]
| select a Choice v

3. How often does your organization conduct
security risk assessments?

S E— |
Select a Choice v

4. Would you like to speak with CloudTek
solutions?

B Get Help &~

@ Links @ Preview

Take Survey

Engagement Tools v

© 2025 ON24, Inc. | Confidential
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Globalize for target regions/languages

CloudTek

Communications

Ask a Question Related Content Speakers Contact Us

Today’s Survey

1. What stage is your organization currently
at in engaging a new cyber cloud solution?

: ! } \ G } \ E - 2. Are you willing to share with other customers

how you use key features of CloudTek?

Spanish

=y g lish ‘ \ “ Paula, get started today

Learn how to take your
network security to the next
level with CloudTek 4.0

Japanesse

Ward, estoy aqui hoy para hablar contigo sobre...

ARt

@ 5 Steps to Migrate to the Cloud How confident are you in your current cybersecurity solutuons?

P Case Study: The Digital Transformation of Metropolis

Request Meeting
Unleash Innovation Across the Enterprise

Submit

ON24

© 2025 ON24, Inc. | Confidential
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On demand content hubs to drive viewers

[ X https://webinars.cloudtek.com

On D mand Webina S gﬁ’#ﬂ;ﬁtﬂs Platform v Solutions v Resources Vv Partners v Company Vv
.
PDFs, videos

Custom CTAs and CloudTek Webinars

Your central source for cybersecurity insights

engagement tools
Personalization

Trending webinars

N
CloudTek L
Communications A
in
James Ward X
Slmpllfylng Compllance: Nawgatlng GDPR, Zel:o Trust Archltectur.e:. Incu!e_nt Response Planning: Steps
E Building a Secure, Resilient to Mitigate and Recover from
CCPA, and Ind ustry Regulatlons Enterprise Cyberattacks
Learn practical steps for achieving and maintaining compliance with major data privacy laws and This webinar will guide you through In this webinar, we'll cover the critical
industry standards. From GDPR to CCPA, this webinar offers actionable insights to ensure your creating a Zero Trust architecture components of an effective incident
organization meets regulatory requirements efficiently. that strengthens access controls, response plan, helping you quickly mitigate
reduces insider threats, and protects damage, recover operations, and prevent
against external attacks. future breaches.
o o]
=t =F

ON24




<§% SDé’Ilg/E%nc Categories Webinars & Upcoming Webinars Education Resources
<§% SDgllg/IE?IFIC ACMEB’[ I\ l &‘!ﬁ Categories Customer Stories Resources

DDV/21/0008/DSELi

(C.% DRIVER
SCIENTIFIC

Discover the future at
Next Pharma

We'll provid th

esentations and interactive sessions for attendees,
offering the possibility to network with likeminded professionals and
discuss how to overcome the current challenges in pharmaceutical product
synthesis and product development.

Register Now

Have Questions?

We have Answers.
1t s

Nl
AN

UK Discover the future at
Next Pharma

Contact Us

WEBPAGE WEBPAGE

Event Information

Additional Resources

CAN Discover the future at
Next Pharma

Serving the right
content to the
right audience
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Personalized on demand hubs

CloudTek

Communications

Welcome to the CloudTek
Learning Hub

CloudTek for Financial Services

&S  CloudTek

TekNext

Hi! - Would you like to
subscribe and get notifications
of new content from CloudTek?

Register for TekNEXT! Cloud Data for Anchor Nationz

VIRTUAL EVENT Financial Services + CloudTek
DOCUMENT WEBCAST Yes! Subscribe me.
Join us for our annual user conference, TekNEXT! Here you will join your peers for two

jam-packed days of learning, networking and hacking, and you will even get a sneak peak

Learn about the data points that you can Join this spotlight sesg
of the exciting product releases coming your way soon. Check out the agenda, speaker

safely and securely capture with Anchor National incre;

Maybe later.
lineup and register today! CloudTek. speeds by 300% with ¢ Y

mon e

ON 24 © 2025 ON24, Inc. | Confidential
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Ansel

Education. Evi

Media Player

Hudson Garrett

Related Content

’E Peace Officer Standards Commission (POST)

Continuing Education Request Packet

AnselICARES Clinical Education

Additional AnsellCARES Webinars

Infection Prevention Strategies for EMS Slide
Notes

AnsellICARES Upcoming Webinars
Protection Against Fentanyl Brochure
Choosing The Right Glove

The 5 Moments For Hand Hygiene

PPE DONNING AND DOFFING GUIDE FOR
EMERGENCY MEDICAL SERVICES
PROVIDERS

SAFE PPE USE FOR EMERGENCY MEDICAL

CEDANACS DDNAVINEDS

Ansell

PRODUCTS v  BRANDS v  PROFESSIONS v ANSELLCARES v  SHOP ANSELL

ANSEllCARES" Partners in Protection Webinar Series

Education. Evidence. Engagement.

Language ~ Specialty Areas ~ Topics

Region ~ Accreditation «

Riesgos en el uso de guantes
con polvo

© WEBCAST © 01:09:00

Aprenda de los principales expertos, los
riesgos y complicaciones asociados con el
uso de guantes empolvados. Este webinar
brinda una oportunidad ideal para...

Panel Discussion: Redefining
Partnerships Between IDNs
and...

Dermatologist's View on
Managing Healthcare Worker
Occupational...

© WEBCAST @© 01:15:00
Dermatitis is a common condition among
health care workers and is significantly

under-reported. It can have negative long-
term impacts on quality of work and...

A Surgical Technologists'

Perspective on Glove Selection

© WEBCAST @© 01:23:00

Select your choice of content here:

Mind Your Body - Preserve
Your Career: The Importance of
Ergonomics...

© WEBCAST @© 01:20:00

Identifying ergonomic risk factors and
implementing prevention strategies can
help to avert the potential of career-ending
disabilities for dental...

Infection Prevention Strategies
for Emergency Medical
Services

On-Demand Webinars v

A Manager’s View on
Championing Safety in the
Surgical Environment

© WEBCAST ® 01:27:00
Presenter: Vicky Tyde, BSN, RN, CNOR
Nurse Consultant/OR Manager

CE Accreditation: RN, AST, & AHRMM (for
US only) Certificate of Completion...

Strategies for Improving
Operating Room Turnover

© WEBCAST (9 01:21:00

1 Apply Filters

you have completed




Key Takeaways:

Multiplior Effect 3: Rl
On Demand Strategy |

Create on demand hubs to promote

all on demand webinars
Every webinar should link to a hub to
binge on more content

ON24 © 2025 ON24, Inc. | Confidential



Multiplier effect 4:
Turning webinars into streams of new
content to feed marketing channels

ON24



G 10 Common Webinar Mistakes
M)::5u«  to Avoid in 2024

Series

) , Today's Survey

1. What do you use your digital engagement platform

ON24 4
10 Common Weblinar Mis* DY o i

@ HCP engagement

» | @ ooayeos: Ik e 3 D) Avold In 2024 ‘6 W Professional certification

B Member enrollment

Mark Bornstein
VP, Marketing & Chief Webiners B Partner enablement
ON24 0

B We do not use a digital engagement platform

We respect your

April.=
. Marketing e personal privacy 2. Are you considering the ON24 platform for your
Best Practices Martech stack?
. 'e and our partners use cookies, ’
Series S 9
@ el pixels, and similar tracking Select a Choice v
9cay;S LS technology (all called “cookies”
@ E-book | 10 Common Webinar Mistakes here), including necessary cookies to
provide our websites and optional
© Nurture Page | 3 New Ways to Elevate Your cookies to collect information from 3. Would you like to be contacted to set up a
Join us again next month! Webinar Channel you (including your clicks, cursor personalized demo of the ON24 Intelligent Engagement
@ Upcoming WetkITas movements, and screen recordings Platform?
on our websites) for site functionality
i i ioi Selecta Choi v
Re-imagine Digital En%aongerT:;t Across the € (O Get Started | Explore Al-powered ACE and personalization, usage EFELR I

. analytics, and marketing. You
@ Infographic | 2024 Technology Benchmarks

Register now consent to our use of all cookies by

choosing “l understand” or
Enter your question ‘ . continuing to use this website. You

CICICICICL ICICICIOXO B

© 2024 ON24, Inc. | Confidential
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CloudTek

Communications

What’s trending in cybersecurity today?

What’s Trending in
Cybersecurity Today?

Presented by:
CloudTek

Communications

Not confident Very confident

Get Started

1:24PM
hi everyone, thanks
for joining... curious
who is currently
changing their cyber
strategy?

@ Send a message

CRCACNCONORONORONC)

* 1. Where are you in your cloud journey?

Select a Choice

* 2. Would you like to be contacted by your
CloudTek account executive?

Select a Choice

3. What is your primary challenge with cloud

computing?

Select a Choice

#B Presentation Slides from Today's Webinar
‘ Video: 5 Steps to Migrate to the Cloud

i Case Study: The Digital Transformation of
Metropolis

POWERED BY

ON24




Your most valuable post event asset?

TRANSCRIPT
Title: What’s Trending in Cybersecurity?

[Opening Slide]
[Background music fades]

Host:

Hello, everyone, and welcome to today’s webinar titled “What’s Trending in Cybersecurity?” I’'m [Your Name],
and I’'m thrilled to be your host for this exciting session. Today, we will explore the latest developments and
trends in the ever-evolving world of cybersecurity. With cyber threats becoming increasingly sophisticated, it’s
crucial for individuals and organizations alike to stay informed and prepared. So, let’s dive in!

[Slide 1: Introduction]
Host:

Before we delve into the latest trends, let’s take a moment to understand why cybersecurity is more important
than ever. In today’s digital landscape, threats come from all directions, ranging from ransomware attacks to

11
© 2024 ON24, Inc. | Confidential 3




Repurposing webinar content to drive demand

TRANSCRIPT

Title: What’s Trending in Cybersecurity?

[Opening Slide
[Background music fades Qe

From A

Sales | = ! i

Subject: No FOMO: Event Re(ap Priority v

Transcript

Ensuring Tech Stack s in Compliance

Eiod%m thrilled to be your host for t
I

crucial for individuals a‘nd‘urgamz; ' f0| |OW'U p

[Slide 1: Introduction]
Host:

Aptos (Body) M s &y B T U S ¥+ X X =i =~ = § oo

Before we delve into the lat
than ever. In today’s digital landscaj

CQO Clqydek What's trending in cybersecurity today?

SR Covaren

What's Trending in

Cybersecurity Today? CloudTek

Unleash
Innovation Across o
the E nte rprlse How secure are your security measures? Join CloudTek VP of Product, James Ward, as

he breaks down the necessary cybersecurity measures needed to combat today’s

reality. Register now for “What's Trending in Cybersecurity?”

Social
Conte nt : “In today’s digital

world, cyber attacks are

Inovation is the Weblood of

every successful enterpy
ompetiter

not just a possibility -

3 culture of innovation, implement

they’re a certainty.”

James Ward, VP of Product

T h O u g ht I ea d e rS h I p B IO g | Ur;de;sl;n;iivr;;.tzhe‘ Share;Secur‘ity Responsibility Model b
webinar e T

oo poepery e fyirpreLieely. iyl orendd 4 Takeaways 4 What are the recent developments in cyber attacks? )
b A -
P €QQ shai 2
) 4
ot Soamer. Toe mace
D Like © Comment ) Repost <« send
i "

responsdices. Homevar,
‘oxpeciations, accountabity issues, and Sk and 950U 9IS,
3

Roguar socunty audts

Summary R

5 i wih polls

the fed of cybersacursy.
Key Quote

rvico providors and their

“Tho shared responsibilty modo! offers thrua koy banalits for ck

ON24 © 2025 ON24, Inc. | Confidential 11'






Capturing live event engagement

CloudTek  \ypapss trending in cybersecurity today?

Communications

* 1. Where are you in your cloud journey?

Select a Choice

CloudTek account executive?

Cybersecu rity TOday? :

What’s Trend i ng in = 2 ¥ : * 2. Would you like to be contacted by your

Presented by: 3. What s your primary challenge with cloud

What’s trending in cybersecurity today? CloudTek

computing?

In basically today's presentation we'll Communications :
- Select a Choice v

How confident are you in your current cybersecurity solution? Submit
1:24PM

Get your cloud journey started hi everyone, thanks

for joining... curious

Book a meeting with your dedicated CloudTek expert to who is currently
learn how you cantmnsformyourbusinessq S Not confident Very confident changing their cyber @ Video: 5Steps to Migrate to the Cloud
. ‘] g‘ < ideo: eps to Migrate to the Clou

gt

v] Presentation Slides from Today's Webinar

'9 Case Study: The Digital Transformation of

. Met i
% @ Send a fessage (”) 3 % etropolis

@ s @ @ ONZ4 [Hm. 1;




Heat mapping “key moments”

The Future of Cyber Security in Hybrid Cloud Learning 3983353 ON24 WEBCAST
CloudTek

INTELLIGENCE
Mar 08 11:00 AM PST

E2 DASHBOARD
Key Moments

Moment Summary

238 AUDIENCE
w®

@ %

INTERACTIONS Challenges of zero-day vulnerabilities Qusitons

%8 QUALITY 05
Zero-day vulnerabilities present several challenges for the

. . Buying Signals
cybersecurity community, software vendors, and end-users:

Limited time to patch

& 37
 Detection and awareness * Impact on reputation and trust
® Targeted attacks ® Expensive security research v 12
* Escalation of cyber warfare  * Coordinated response
® Lack of mitigation strategies
. 46
& 09
C%Cloud'rek
Communicatior 0 View Clip

Show | All Slides v

ON24

Confidential



ON24 ihl Analytics i=Webcast Elite &= Virtual Event b3 Engagement Hub B Target B3 Media Manager oD Strategy # Community
+ Add Content v Content Q, Test X Video Projects
Show 1 to 7 From results
Edit Nurture Template Title Type Date @ Created By
12/07/2023
| Decoding the Secrets of Invisible Threats Webcast . Heather Korr ®
Date a RS Upcoming °
@® Date Range
04/11/2022 5 @ CloudTek Migration Series Webcast 05/06/2023 Aaron Ta [ [lf :
3 AR N
To:
04/11/2022 B8 v ml What's Trending in Cybersecurity Today? Key Moment Collection 09/14/2023 James Ward ‘ o
Recently Created 7 Edit
Upcoming Events ml Emerging Threat Landscape Key Moments 09/14/2023 Jan <> Embed HTML Code '
All -
Create Nurture Page
Account A CloudTek Hardware Secure Solutions Key Moments 09/14/2023 Jan _ '
B Delete ]
Content Type -
Webcast ~ ~ loT Security Strategies Key Moments 09/14/2023 James Ward » ¥ :
Video ~
Document rr
Webpage m 5 Tips to Plan Your Cybersecurity Cloud Migration Nurture Webpage 08/30/2023 Sofia Ramirez [ J [»'f :
|
Image

M

A A TN iI™AS™



Al to turn previous webinars into new videos

ON24 & @ON24 - 20h . o
i : K - ; i ) CloudTek Daily demo: Cybersecurity solutions in action

Planning your next # 1|[Event? Personalize every #L nce Communications

watch your audience grow.

bit.ly,

—

Social Video Integrated video in other events

©N24 © 2025 ON24, Inc. | Confidential



Nurture pages

to drive on

demand viewing

ON24

CloudTek

Communications

WEBCAST

t-c..suc

What's Trending in Cybersecurity Today?

Paula, here’s what you
missed in our latest webinar!

In the rapidly evolving landscape of cybersecurity, staying
ahead of the curve is a necessity. Watch, catch up on this
webinar, where we'll unravel the emerging threats, and
cutting-edge innovations shaping the digital defense sphere.

Watch Now

Top Key Moments

Emerging Thread Landscapes
© «ev MoMENTS CoLLECTION

Our digital world is in a constant state of
flux, and so are the threats that lurk within
it.

CloudTek Hardware Secure Solutions
© «ev MOMENTS COLLECTION

As organizations increasingly migrate to the
cloud, the need for robust hardware-based
security solutions becomes paramount.

loT Security Strategies

© «ev MoMENTS coLLECTION

Internet of Things connectivity comes with a
host of security challenges. Let's explore
strategies to secure the ecosystem.
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Webinars can be the foundation of a content
campalgn

10 Common Webinar Mistakes
to Avoid in 2024

Mark Bornstein Today's Survey
g VP, Marketing and Chief Evangelist

ON24

E”m‘wu . | in 1. What do you use your digital engagement platform

— ON24 for?

10 Common Webinar Mistakes to 8 e i
°2 %!  Avold Iin 2024

B HCP engagement
W Professional certification

B Member enrollment
Mark Bornstein
VP, Marketing & Chief Webinerd B Partner enablement
ON24

W We do not use a digital engagement platform

April 2024

Marketing -

. 2. A idering the ON24 platf f
Best Practices o rehyzuckl)’nst ering the platform for your
Series Lindsay Hovis artech stack?

@ Today's Slides ON24 Platform Selecta Choice
@ E-book | 10 Common Webinar Mistakes Discovery

» ) © Nurture Page | 3 New Ways to Elevate Your ® 30 min 3. Would you like to be contacted to set up a
Join us again next month! Webinar Channel personalized demo of the ON24 Intelligent Engagement
@ Upcoming Webinars Web conferencing details provided Platform?

[

Re-imagine Digital Engagement Across the Customer upon confirmation. Select a Choice

Journey @ Get Started | Discover the Intelligent

Engagement Platform
Hi there! Find the best date and time per

@ OoN24 | Pipeline Calculator your availability and | will connect you

@ E-book| The State of Digital Maturity in B28 with an expert on our team.
Marketing

A @
©N24 © 2025 ON24, Inc. | Confidential 12
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Creating content campaigns

Marketing
Best Practices

Series

10 Common Webinar Mistakes to Avoid in 2024

- to Avoid in 2024

Available On Demand 8 1 hour, 3 minutes

ON24.

10 Common Webinar Mistakes to
Avold In 2024

Already Registered?

First Name *
ON24
Marketin
Seri Undsa Hovs
o ON24 Platform Last Name*
Discovery
THE FLL
Email *
Company*
REGISTER

Webinars have become one of the highest performing channels,
across every industry, to drive pipeline and revenue. But a few basic
mistakes can make the difference between a successful event and a
missed opportunity.

Join ON24 Chief Webinerd, Mark Bornstein, on April 16 at 11:00
a.m. PT (2:00 p.m. ET), for “10 Common Webinar Mistakes to Avoid
in 2024” and learn actionable ways to fix them so you can ensure
every event delivers maximum results.

You will learn how to:

* Generate larger registrations to increase reach

* Optimize for audience engagement and conversion

* Get more out of your webinar content post-event

* Drive attendance and engagement after your live event is
over

Video Clip for OD Reg page
©N24 © 2025 ON24, Inc. | Confidential 1§



Creating content campaigns

Shat 10 Common Webinar Mistakes

to Avoid in 2024

ON24

10 Common Webinar Mistakes to
Avold In 2024

ON24 Platform
Discovery

ON24

ON24
Q 54,068 followers
w. ®

You just hosted a webinar and you hoped for the best, but it didn't work out. Don't
worry, we've got you covered! £~

We collected 10 of the most common webinar mistakes and you can be sure to
avoid them in the future.

Grab these tips on how to avoid common webinar mistakes
https://bit.ly/3USUW3i

#webinar #DigitalMarketing #B2B

ON24

10 Common

Webinar Mistakes...
and How to Avoid them

10 Common Webinar Mistakes | ON24

on24.com + 1 min read

&) Like & Comment l:] Repost 7 send

Social promos and

sales emails from
summary content

© 2025 ON24, Inc. | Confidential
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Creating content campaigns

ON24

10 Common Webinar Mistakes

- to Avoid in 2024

ON24
10 Common Webinar Mistakes to
Avold In 2024

ON24

ON24 Platform
Discovery

ON24 - Follow
Apr1-Q

Don't let technical glitches be the punchline of your
webinars!

Join us on April 16th for a special event with our Chief
Webinerd, Mark Bornstein.

He'll be revealing the top 10 common webinar
mistakes to avoid in 2024.

Learn how to fix them before they even come up.

oF~ Save your spot now: https://bit.ly/3TEf

#AprilFoolsDay #webinars #b2bmarketing
Marketing

Best Practices
Series

10 Common
Webinar Mistakes
to Avoid in 2024

ON24

99 plays

[b Like Q Comment @ Send A> Share

Video and summary
content for social
media promotions

© 2025 ON24, Inc. | Confidential
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Creating content campaigns

ON24

10 Common Webinar Mistakes
to Avoid in 2024

ON24

10 Common Webinar Mistakes to
Avold In 2024

ON24 Platform
Discovery

10 Common Webinar Mistakes
To Avoid

April15th, 2024 | Michael Mayday

Webinars help generate pipeline, advance leads through the buying cycle, educate customers and prospects and
much, much more. In a way, they're the trusty Swiss Army Knife tool nearly every marketer requires.

Like any tool, however, a webinar is only as effective as the person(s) using it. And if you're using webinars, whether to
generate leads, drive engagement or contribute to growth, you're bound to, well, make some mistakes.

Blog Post

© 2025 ON24, Inc. | Confidential
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Creating con

ON24

10 Common Webinar Mistakes
to Avoid in 2024

ON24.

10 Common Webinar Mistakes to
Avold In 2024

ON24

ON24 Platform
Discovery

ent campaigns

ON24

ON-DEMAND WEBINAR

Hi there, eager to know what can make =)
or break your webinars?
By sticking to the tactics that worked in the past, you may be holding 10 Common

Watch Now

Webinar highlights for you:

4. Loavin| audience out of the
experien

Surround your audience w

W A-GENERATED KEY MOMENT

Hi there, ready to get started?

Turn engagement into insights that drive revenue
growth with the next generation of the ON24

Marketi
Best Prl?!lm

Series

yourself back from moving forward. Discover 10 common webinar Webinar Mistakes
mistakes you need to avoid to drive maximum results. to Avoid in 2024

| foming
Mark Bornstein | V7

W AI-GENERATED KEY MOMENT

P

Nurture page w/key moment videos

© 2025 ON24, Inc. | Confidential



Ing re-purposed content to drive OD reg

Social media
Website

Paid Ads
Retargeting

10 Common
Webinar Mistakes
to Avoid in 2024

REGSTER

10 Common Webinar Mistakes
to Avoid in 2024

g
m T
, !.
L] <
o =| 10 Common Weblinar Mistakes to

2
i ®
Hi there, eager to know what can make L) = 24
or break your webinars? You just hosted a webinar and you hoped for the best, but it didn't work out. Don't
10 Common worry, we've got you covered! #
Webinar Mistakes 2
e« oMok in2024 b We collected 10 of the most common webinar mistakes and you can be sure to
Avold In 2024 avoid them in the future.
Grab these tips on how to avold common webinar mistakes
https://bit.ly/3USUW3i

‘swebinar #DigitalMarketing 7828
ON24 Plattorm
Discovery

ON24

10 Common

10 Common Webinar Mistakes
t

10 Common Webinar Mistakes
P To Avoid

Live Webinar A

Nt

10 Common Webinar Mistakes to
Avold In 2024

Al 1518, 2024 | Michaci Moy

;

ON24 Platorm
Discovery

Cinopost o sena

OD Webinar

©N24 © 2025 ON24, Inc. | Confidential

8



Nurture pages to drive on demand viewing

ON24

ON24 10 Common Webinar Mistakes
to Avoid in 2024

'ON-DEMAND WEBINAR

Hi there, eager to know what can make W)t
or break your webinars?
By sticking to the tactics that worked in the past, you may be holding 10 Common

Mark Bornstein — yourself back from moving forward, Discover 10 common webinar Webinar Mistakes

mistakes you need to avoid to drive maximum results. to Avoid in 2024

1. What do you use your digital engagement platform

ON24

10 Common Webinar Mistakes to
Avold In 2024

Webinar highlights for you:
Mark Borstein
VP, Marketing & Chief Webinerd

ON24 digial engagement platorm

ON24

Marketing i o | fering the ON24 platform for your
Best Practices Lindsay Hovis
Series %

@ Today's Siides ON24 Platform
@ E-book| 10 Common Webinar Mistakes Discovery Avoid short promotional cy S your audience with engagement

w A-GENERATED KEY MOMENT W ALGENERATED KEY MOMENT w A-GENERATED KEY MOMENT

@ Nurture Page | 3 New Ways to Elevate Your Webinar ® 30m
Join us again next month! Channel
@ Upcoming Webinars o Web conterencing detalls provided

upon confirmation.
Re-imagine Digital Engagement Across the Customer @ Get started | Explore Al-powered ACE
Journe;

@ infographic| 2024 Technology Benchmarks. Hi there! Find the best date and time per

Nurture Page Report

Summary

1616 1317 319 75

Views Unique Viewers Content Views Attendees from Nurture Page
17.6% Lift

ON24

© 2025 ON24, Inc. | Confidential 9



, : ON-DEMAND WEBINAR
Hi there, what if you could 2X your Bl e S S

conversion rates within the webinars U N | ——

How to Personalize
Your Webinars to Drive
versions

you’re already running? Hther oo

— e
- —

Learn how to build webinar experiences that can be personalized for
unique audience segments, effectively increasing engagement, delivering
higher conversion rates and creating more pipeline.

Personalization is already ] ; e
driving revenue — top tactic .8 \ ) YOl the key to driving revenue in a digital world

in sales enablement

engagement first-party data plpeline/revenue

Importance of personalization in webinars Using engagement to create personalized Delivering personalized experiences to your

buyer experiences audiences
Wi Al GENERATED KEY MOMENT

© 2025 ON24, Inc. | Confidential




Getting out of the email inbox

Paid Channels

Programmatic advertising  Social advertising

& CloudTek
&R CloudTex

What’s trending in
cloud computing?

Sponsored emails Content syndication

S SlovaTex

What's trending
in cloud computing?

Sk ITI0

Direct mail

CloudTek

Communications
New cloud innovations
are popping up every day...

e
Signup here: 33 {
Y

ON24

Shared Channels

© X 6 M

Social promotions

Ew audTek

“In today'’s digital
world, cyber attacks are
not just a possibility -
they’re a certainty.”

JamesWard, VP of Product
S Cotteh

Speaker promotions

= .

CloudTek

Communications

Owned Channels

Email signature

R, Coue

Join us for our monthly
webinar series, “Cloud Trends.”

Website resource center

P

Landing pages

To get more insights like this,
register for our series, Cloud Trends.

& CloudTek
Thanks for joining us at
CloudTrends live in Boston!

e € you ed U

Website banner Website chat bot

——

Other webinars

CloudTek

Communications

To gat mon insights
B this, regisler for our series.
Cloud Trends

Within written resources

&) Cl.o:xﬂex

To get more insights,
join us for our ongoing
Cloud Trends webinar series.

At in-person events

© 2025 ON24, Inc. | Confidential
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One webinar to a campaign-in-a-box:
6-12 Months of content aggregation

10 Common Webinar Mistakes
to Avoid in 2024

10 Common Webinar Mistakes
To Avoid

P -

) 2keting
Best Practices

Series

Hithere, eager to know what can make
oo o break your webinars?

Webinar Mistaks
to Avoid in 2024

10 Common Websinar Mistakes to Avoid in 2024

10 Common Webinar Mistakes to
Avold In 2024

ON24

ON24 10 Common

Webinar Mistakes...
and How to Avoid them

riasTER F "61

ON24 Platform
Discovery

10 Commen Webinar Mistakes | ON24

Live > Post Live

©N24 © 2025 ON24, Inc. | Confidential
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Key Takeaways:
Leverage Al to repurpose webinars:

Multiplier Effect 4: | - Summary

Repurposing e
webinars into new . Videos
actionable content . Create targeted nurture pages to

scale reach, fuel ABM programs, find
new audiences

Use repurposed webinar content to
feed paid and organic channels

13
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Multiplier Effect 5:
Turning engagement data into
actionable insights

ON24



A moment of
empathy for our
sales teams

13
5
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Marketing delivering
leads to sales

13
6
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@ Sales needs better data to convert

v Lead generation v Lead qualification
v Pipeline generation
v Positioning

Role in buying decision
Challenges & needs
Product direction
Decision stage

Buying Intent

AN N NN

v~ CONVERSION!!!!
©N24 © 2025 ON24, Inc. | Confidential 13
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Journey tracking requires better data

: Marketing Sales
Net-new Net-new Qualified Qualified Opportunity/
Non-ICP ICP Lead Lead Pipeline
: (MQL) (SQL)
Registration data - 1stparty engagement data
Marketing automation - Interest signals
Predictive analytics - Intent signals

©N24 © 2025 ON24, Inc. | Confidential 13
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Paula Price [ stage Reached: Evaluation Stage ;-0N24

Vice President of Network Security, Metropolis . 1l R EERE LA ks Sk

cifetime Activities ® .
~»HIGH 8 hrs 17 mins 374 ~

Engagement Level Total Engagement Time Total Touches

Content Viewed

m 13 v+, 24 Resources ° 47 @ 9 5 g;a 1 E 2

Webinars Attended Videos Watched Documents Read Webpages Viewed Go Live Events Forums Attended

Buying Signals

o 3 2 1 & 1 d 2 26

Meeting Conversions Demo Conversions Free Trial Conversions Pricing Conversions CTA’s Clicked
Recommended Content Business Interest /'
B (G The Future of Cybersecurity in Hybrid Cloud Learning Most Popular Webinar S‘[
— ) ) orage
| @ Using Big Data to Power Your Network Recommended Content -
e ) Cybersecurity
M| LE Use our products like a PRO - Guide to Basic Features Popular resource from attended webcasts Blg Data
71 B Introduction to CloudTek 4.0: December Release Next Upcoming Webinar
"1 [2) CloudTek Sky Series: The Great Migration Cloud Migration loT Digital banking
M Send Email to Paula Price
) §» TekNext User Conference Last Updated: 6/25 10:52:09 AM
Content Journey  Recent Activities
2] understanding the Shared Security |§ CloudTek for Financial Services (%) Book a Meeting
Responsibility Model Registered: 12/01/2023 Clicked: 12/06/2023
Registered: 12/01/2023 Viewed: 12/01/2023 13 of 15 Pages From: Introducing ACE, your NEW Al-powered Analytics and
Attended: 12/06/2023 Content Engine

Live for 45m 32s

El Request a Demo
1t Resources Downloaded (4)

Clicked: 12/15/2021

5 Steps to Migrate to the Cloud From: Webinars That Rocked 2020
CloudTek Solutions for Financial Services

I'Inlea<h Innovatinn Acrocce the Enternrice



content Journey  Recent Activities

@ Understanding the Shared Security
Responsibility Model

Registered: 12/01/2023
Attended: 12/06/2023
Live for 45m 32s

1*; Resources Downloaded (4)

5 Steps to Migrate to the Cloud

CloudTek Solutions for Financial Services
Unleash Innovation Across the Enterprise
Today's Presentation Slides

@& Questions Asked (2)

Q: How can we ensure compliance with industry regulations?

A: We recommend implementing measures such as encryption,

access controls, and monitoring to ensure compliance.

|§ CloudTek for Financial Services

Registered: 12/01/2023
Viewed: 12/01/2023 13 of 15 Pages

B Book a Meeting

Clicked: 12/06/2023
From: Introducing ACE, your NEW Al-powered Analytics and
Content Engine

IZJ Request a Demo

Clicked: 12/15/2021
From: Webinars That Rocked 2020

Content Journey  Recent Activities

10

Engagement Score

Apr 2023 May 2023

Jun 2023

July 2023 Aug 2023

Feb 2018

Aug Feb 2019
2018




Enabling sales
success

Paula Price
VP, Network Security
Metropolis

ON24 Prospect Engagement Profile

Lifetime Activities

HIGH € IN MARKET  8hrs 17 mins 374

Engagement Level Buying Intent Total Engagement Time Total Touches
—— ——
Recommended Content J

O The Future of Cyber Security in Hybrid Cloud Learning
O Using Big Data to Power Your Network

O Use our products like a PRO - Guide to Basic Features
O Introduction to CloudTek 4.0: December Release Big Data
O CloudTek Sky Series: The Great Migration

O TekNEXT User Conference i g i

141

© 2025 ON24, Inc. | Confidential



Success metrics that matter

Registration . . Volume of Volume of Registration > Average
Volume of Registration .
source Attendance No-shows attendee conversion engagement score

TOTAL 1752 767 985 44%
Promo Email 713 296 417 42%
Content Hub 361 229 132 63%
Webinar 141 83 58 59%
Partner 94 9 85 10%
nurture 90 90 0 100%
Advertising 89 8 81 9%
CTA Email 82 10 72 12%

Social 78 5 73 6%
Community 63 21 42 33%

Referral 41 16 25 39%



Audience
Engagement Raj
l Prospect
Paula
Prospect
) - Engagement Data

MAS

: Integration

Marketing

[

Actions

ENGAGEMENT

3 _. ‘ Marketer

ACTION

Poll Response

Score as MQL

Content Download

Add to Email Nurture

Free Trial Sign-up

Alert Sales

4
3
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Prospect Analytics

Paula
Prospect

Tk . Sales
ON24 Prospect Engagement Profile

J

Actions
9 Paula Price e

—F»—\wfll—r vork Security H|GH |N MARKET 8|’1I’S 17 mIﬂS 374

Total Engagement Time

Free Trial Conversion

Sales
Executive

1 13° 41 9 §

g (,
b
Engagement  CRM ™
Recommended Content Business Interest Data
e of Cyber Security in Hybrid Cloud Learning
A ’ , ‘ : B i ENGAGEMENT ACTION
Using Big Data to Power Your Network Cyber Security Storage Big Data n e ra 'on
Use our pr cts like a PRO - Gui ) Basic Features
Introduction to CloudTek 4.0: December 2021 Release L
CloudTek Sky Series: The Great Migration Cloud Migration Digital Banking loT
TEKNEXT2022 Send Email to Paula Price

Free Trial
. ! Call Prospect
Sign-up
i . Prepare
Question on ,
Timin Implementation
s & Collateral

Turn engagement into buying signals for sales action.

14
© 2025 ON24, Inc. | Confidential 4



Engagement } Datapoint

P Insights

D Marketing actions

Turning webinar data/insights into action

p  Sales actions

Call-to-action Book meeting

Ready to buy

ABM campaign

Personalized outreach

NPS Poll Score of 7 or less

Ready to switch

Competitive campaign

Competitive outreach

Survey Currently evaluating

Related Content 2+ consumed

Ready for a solution

Ready to learn

Solution nurture

Use case nurture

Solution outreach

Use case outreach

Attendee Chat Question asked

Ready to talk

Warm marketing nurture

General sales follow-up

Attended 90% duration

PN

Ready to engage

Warm marketing nurture

General sales follow-up

U UV T [ OUTT TOrCT oo

5




Key Takeaways:
Stop counting hames and measure

M“Itiplier Effect 5: engagement & intent signals
Tllrl'lillg engagement . Leverage 15t Party data to analyze

data into actionable program performance
insights - MQL based on engagement metrics
- SQL based on hand raisers

Integrate data into MAS & CRM
systems...like Hubspot ©

14
(¢
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Engage, connect and convert

ON24



Old way

Traditional webinars Intelligent Engagement

Manual steps to execute Automated workflows

Generic experiences Personalization at scale

Passive attendance Engaging, two-way experiences
One-and-done events Al-generated content & nurtures
Superficial data Analytics at every level

Leads on a spreadsheet Real-time integrations & actions

ON24 © 2025 ON24, Inc. | Confidential L
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Be a Webinerd Hero!

11118

Create programs that
deliver real value for your
audiences

Leverage new innovations to
simplify and amplify
webinar results and ROI

Create entire campaigns
that propel pipeline forward

14
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INBOUND

Thank You!
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