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Engage with this experience

Book a Meeting

We want to hear from you!

INBOUND

1. How advanced is your company’s webinar strategy?

Select a Choice v

The Modern Webinar Workshop:
2. Where do you need the most help improving your Engagel ConneCt and Convert

webinar strategy?
Measuring business results Mark Bornstein | September 5, 2025
Generating actionable data
Scaling engagement & personalization
Delivering different event types

Repurposing event content

> The Modern Webinar Workshop (slides)
Personalization: The Power of Personalization (blog)

> Turning Data into Action: How You Can Use Engagement Data to Move Your Marketing Funnel (blog)
"Always On" Engagement: Multiply Your Marketing Success Before, During and After the Webinar (ebook)

> Al Content Repurposing: How To Multiply Webinar Impact Through Video Repurposing (blog)
Optimizing Engagement: 2025 Financial Services Digital Engagement Benchmarks (report)

Customer Story: Invesco increases leads by 300% with ON24

Related Content Take Survey Slides More v

Take the webinar health check

300%

increase in leads

4 Invesco

Meet with an ON24 expert and learn how you can
increase your leads by 300% like the financial
services firm, Invesco.
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Do more wi-t

A More programs less resources

A Cut programs increase results

A Increaseresults, less spend

A Increase results, less headcount

A Increase ROI, decrease tech stack

A More webinars, double results, less
resour ceseée
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5 signs your webinars are stuck in the past

Webinar delivery Passive experiencelittle interaction or engagement

Event format Live event onlyno on demand strategy or additional value

Audience targeting &

personalization Onesizefits-all experience

@ Data generation Names on aspreadsheet

Business goal No documented goalother than form fills

ON24
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Topropel pipeline forward we
need to rethink how we
engage, connect and convert

ON24



Audience expectations are changing

A Easy to find, easy to consume

A Right content, right time

A Their schedule, not yours E

A Personalized, curated options

A Engaging, interactive, connected é‘

&
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The New Way to Webinar:

AOptimized for engagement & conversion
AFrom generalized to personalized experience
AGlobalized for maximum reach

AFrom a momentintime to ongoing campaign

AContent that feeds multip
ASuccess is measured by

e channels

nipeline impact
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Al-driven automation,
simplifying marketing
execution

ON24



Creating a multiplier effect to drive results

© Tuming engagement ino actonable nsights

ON24 © 2025 ON24, Inc. | Confidential 13




Multiplier Effect 1: Live Event
Optimizing for maximum engagement

ON24



How do you feel about your webinar
programs?

ON24



216

Averagenumber of webinar
attendeesin 2024

*up 7% yearoveryear

Source: 2025 ON24 Digital Engagement Benchmarks
report

Webinars audiences
are growing

16



52 Minutes and hold audience

Average length of webinar engagement attentlon

Webinars capture

Source: 2025 ON24 Digital Engagement Benchmarks
report

ON24
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Welcome to the MYOB Virtual
Happy Hour. If you have any
questions, we would be happy to
answer them here.

Entar vaur cu i

Il Response

Speaker Bio = |

// _~ \_ Simon Dennis

[ t \ Senior Sales Manager

{ ra | - Enterprise

\ - /) Accounting and

.~  Professional Services
= ANZ
MYOB

>

low did you go mixing your cocktail?

natural born mixologist, I'm a pro

A
22.2% g )

atting myself on the back right now

44.4%

‘:t changing day jobs anytime soon

A, .
HEEP O 85 )
=
\ o/ 9
! ;! |
i P '
4 &
. Y 1\
Simon Dennis  Daniel West Susan Kotler Pam Madytianos Bec Davis

Senior Accountant

Senior Sales Manager

@ 29:46/63:18 ¥)

Senior Product Manager Business Software Advisor

Esme Young

Solution Consultant
MYOB

33.3%

DJIrade O O SHOIO[S
al 10 O < Oaddl )
U "'. - - oY=
D O D O c

Connor Brodie
Mixologist
Cocktail Porter

Take Action S

Help your clients
Get Good Busy with

40% OFF

MYOB Business

Take Survey

Daniel West

Chief Sales and
Support Officer
MYOB

Susan Kotler

Survey

1. How would you rate your Online Event
Experience? (1-5)

Select a Choice v

2. After today’s event, are you more
likely to refer MYOB Business?

Select a Choice v
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Inclusive Recruitment in 8 Steps ! teXthel p®

i -t ! ,Media Rlayer -0 Let's Chat = Peer to Peer Chat -0
i Let's Chat Main Chat 2,
Inclusive e
Recruitment Wales
in 8 Steps =

VK Valerie K 10:15AM

, ¥ , § P - 1! '%h‘ North Carolina
texthelp MoNsTER ingeus \
' Book a Chat Mar 20
1 M | -
Useful Resources == Earn Certificaton — O | » | O & ooosea:22 [cJE o 3 D) P JodyP 2:17AM
[
@ Monster slides = : Greater
@ 0 min(s)
Ask Question = (E] Manchester UK '
@ Ingeus slides Criteria for Full Credit
@ Send a message (©)
@ Texthelp slides @ Minutes to Watch: 45
@ Guide to Inclusive Recruitment & ® Number of completed = - o
Beyond Poll(s) required: 2 =
Main Chat Direct Chat Attendees
Workplace Inclusion at EY .
Enter your question

KPMG's 5 tips for DE&I

Network Rail keep staff literacy on
track

ON24




”@ PowerSchool
e 06

P

PowerSchool

ED

2024

#PSEDGE

Jeff Pelzel

Education Strategy Directo

Shivani Stumpf

Chief Product and Innovation Officer
PowerSchool

&

Shivani Stumpf

H Is Your District "Al Ready!?" Take the Assessment
Here!

Proven Practices Al Sessions

H Transforming Education with Responsible Al:
Introducing an Al Assistant for Every Student,

Jeff Pelzel

Education Strategy Director
PowerSchool

Teacher, Parent, and Administrator
H Evaluating Al Applications: Questions to Ask

H 3 Ways Edtech Can Maximize Productivity in
Understaffed K-12 Tech Teams

New question submission has been

disabled by the organizer

Will this be recorded?
Yes! You will receive a link to watch it
again later today in your email.

Will Al be part of my specific product?
We will be showcasing all of the
systems current and upcoming that
will feature Al capabilities in the
webinar!

Can | see that demo video again?
Of course:

nttps:/

v.powerschool.com/powers
chool-ai/

Does powerbuddy work with mutliple
languages?

Yes, PowerBuddy can operate in a
user's native language and has
translation capabilities. We are

A A N - ar e toa A

See how PowerSchool
can help meet your Al
needs:

BOOK A DEMO

2@ ® ® ONz:
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MARKETING

\ \ GAME DAY /
. T T /

=

\: Ask a question -

—— Team
(INVENTORS ]

| ATTEND4SESSIONSAND [ —
ANSWER OUR SURVEY '
FOR A SURPRISE

ible during live event

\

Enter your question

.
JOIN THE BREAKOUT SESSIONS
AT 3:45AM PT | 12:45PM ET

Join Now

? CRBA
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(@ DRIVER The Latest Trends in Patient Care
SCIENTIFIC

Media Player g ="1L1 Slides 52 — O Attendee Chat -0

Main Chat
HIPAA COMPLIANCE 48 Attendees

Excited to be herel What do you think
PRIVACY SECURITY the biggest challenges are facing
digital health adoption today?

John Patrick o Joy Goode o Gina Lake o Dee 1:36PM
-

The Privacy Rule protects i i HIPAA uses three unique
the PHI and medical a identifiers for covered
records of individuals, standard$, methods and i entities who use HIPAA How do you think that virtual care
with limits and conditions proceduresyelated tothe  transacffons, which regulated administrative will continue to evolve?
on the various uses and i &lectronic i des ICD-9, ICD-10, and financial transactions.
disclosures thatcanand ~ PHI on storage, HCPCS, CPT-3, CPT-4 and These identifiers are:
cannot be made without  accessibility and NDC codes. National Provider
patient authorization. transmission. There are Identifier (NPI)

three safeguard levels of

security.

Joy 1:38PM

Myra Litt ! Jenny Pruitt o ]
.

I think we're headed toward an
integrated, omnichannel digital health
system which seamlessly balances
physical and online experiences.

Chris 1:43PM

Brad Topley Bee Patel

> o o o 8 (=) Send a message @

(. 2N

Main Chat Direct Chat Attendees

POWERED BY

ON24




Presentations into breakouts

neu; =
= 1 =

CloudTek

Communications

CXO Exchange: Digital Transformation Trends with Gartner

Breakout Room — [0  Media Player 22— 0O  SpeakerBio = (|

Patricia Jones
Director, Cloud Integration
ﬁt CloudTek
2 =
=)

Breakout Room 1
Estabilishing a culture of
innovation Jason Walker

Analyst
Gartner

f) (in) (==

Breakout Rooms

24 bt Ask Question
2 3
Breakout Room 2

. | S !
Thinking beyond cloud migration % . g ! -

Thinking Beyond Cloud Migration

& 0O a ? 8
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One of the best channels to drive pipeline

Top Funnel » Best Practices

Mid Funnel » Customer Interviews

Bottom Funnel » Demo Webinar

o Expansion » Community events
©N24 © 2025 ON24, Inc. | Confidential 24
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How do you measure
webinar success?

ON24



O

Digital scale has
to mean more
than reaching
more peopl e

ON24



When does the numbers game
run out of numbers?

ON24



Rethinking webinar goals

Volume problem? Conversion problem?
Increase Improve
Registration Registration to attendance
Attendance Attendance to engagement
Engagement Engagement to MQL
Marketing qualified leads (MQL) MQL to sales meeting
Sales meetings Sales meeting to pipeline

©N24 © 2025 ON24, Inc. | Confidential 28



ON24

200

Registrants

112
Attendees

6
Sales meetings

5
Pipeline

X

Business goal: volume & conversion

56%

Registrantto-attendee conversion

5%
Attendeeto-meeting conversion

80%
Meetingto-pipeline conversion

© 2025 ON24, Inc. | Confidential 29



400
2 X } Registrants

reach

224
Attendees

11
Sales meetings

2X 9
vipeline } Pipeline

ON24

X

Business goal:increase volume

56%

Registrantto-attendee conversion

5%
Attendeeto-meeting conversion

80%
Meetingto-pipeline conversion
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ON24

2X

pipeline

>

200

Registrants

112
Attendees

11
Sales meetings

9
Pipeline

X

Business goal:improve conversion

56%
Registrantto-attendee conversion

10% < 2X

Attendeeto-meeting conversion  conversion

80%
Meetingto-pipeline conversion
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Engagement:
the key to driving pipeline in a digital world

Drive Generate Convert
engagement first party data pipeline/revenue

ON24



The more your audience engages with
your digital experiences, the more you
learn about them.

Engaging

Webinar

L DOWNLOADED ANSWERED POLL ‘ ASKED QUESTION SIGNED UP
WHITEPAPER QUESTION ABOUT COMPETITOR FOR DEMO

Kerry

Standard

Webinar




Basic Lead Data 1STPARTY DATA

PHYSICAL EVENT ANALYTICS AN ARSIV ENGAGEMENT ANALYTICS
ANALYTICS
NAME COMPANY NAME COMPANY NAME INDUSTRY
Paula Price  Metropols Paula Price  Metropols @ Paula Price Financial Services
INDUSTRY INDUSTRY S
Financial Services Financial Services %\ ‘ COMPANY ROLE
ROLE  ROLE - Metropolis Director, Network
Director, / Director, Security
Network Security | Network Security
ENGAGEMENT DATA BUYING SIGNALS
ENGAGEMENT DATA ENGAGEMENT DATA Vv Elle Arereed) V  Demos Booked
V  Surveys Answered V  Meetings Booked
. V  Questions Asked V  Free Trials Started
V Attended event V Click V  Resources Viewed V  Contact Requests
V View V  Live Attended V  Pricing Requests
V Download V  Live Minutes V  Chat with Sales
: V  Group Chat
V Form Fill V  Social Shares
V  Colleague Referrals
V  CTAs Clicked




From tactical to strategic

Attendance

Names

None

Live only

Download

ON24

il

Business goal

@ Data generation

@ Audience targeting
& personalization

Event format

=@ Content delivery

Pipeline impact

Actionable insights

Oneto-one at contact level

Personalized journey

Campaign

© 2025 ON24, Inc. | Confidential 35



Logo & custom
background

Media player

Ask question

Related content

ON24

Optimizing for engagement

B

Custom text

Speaker bio

Poll

Recommended
content
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